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TPrOBUHA HA MAJ1O
RETAIL TRADE

Mopaum patm y OBOM caonwTewy A06ujeHn cy Ha OCHOBY
»MjeceuHor u3BjewTaja TproemHe Ha mano" (TPr-1).

JeguHnue nocmatparba cy npepyseha umja je npeTtexHa
AjenaTHOCT TproBMHa Ha Mano, kao v npegyseha uuja npeTexHa
AjenaTHOCT Huje TproBMHa Ha Mano anuM y CBOM cacTaBy WMajy
TProBUHCKE MOCNOBHE jeanHuLe Koje obaBrbajy TProBUHY Ha Maso.

OBUM WCTpaxuBaHeM HUCY 0byxBaheHW npeay3eTHULN.

MjeceyHo MCTpaxmBarbe TProBMHE HA Mano MpoBoaM ce
MeToAoM y30pka. OKBUP 3a M360p npedyseha y y3opak ypaheH je Ha
OCHOBY 3a@BpLUHMX padvyHa npedyseha v nogataka W3 peaoBHUX
CTaTUCTUYKMX UCTPaXMBatba TProBUHE.

Y30pKkoM cy obyxsaheHa CBa BenvKa M cpearba npedyseha, a
CNyyajHMM y30pKOM cy usabpaHa Mana npeayseha.

Y 0BOM WCTpaxuBakby NOA MPOMETOM Ce noapasyMmuvjesa
BPWjeaHOCT YKYNMHO OCTBapeHor MpoMeTa oA npogaje pobe Ha mano,
y AjenaTtHocTMMa 13 obnactu 50 u 52, ykrbydyjyhu 1 nopes Ha nopaty
BpujeaHoct (MAB).

M3 obnactm 50 m 52 uckibyuyenn cy nogpaspean 50200 wu
50404, nonpaBka MOTOpPHMX BO3Wa ¥ NOMpaBKa MOTOUMKANA, Kao Hu
rpaHa 527 - OnpaBka npeagMeTa 3a Nn4Hy ynotpeby n AoMahnHCTBO.

MpomeT y TproBuHM Ha Mano y oktobpy 2009. roauHe y
0HOCY Ha cenTeMbpy ucte roauHe Behu je 3a 1,2%.
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The data published in this release are obtained on the basis of
the Monthly report of retail trade (TRG-1).

Observation units are enterprises whose main activity is retail
trade, as well as enterprises whose main activity is not retail trade,
but registred retail trade units are part of them.

The entrepreneuers are not covered in this survey.

The Monthly survey of retail trade has been carried out by
sample method. The sampling framework for choosing enterprise was
done on the basis of financial reports of enterprises and data from
regular statistical retail survey.

All large and medium-sized enterprises are covered by the
sample, and small enterprises are chosen by the random sample.

In this survey turnover is considered value total retail trade
turnover, in activities from division 50 and 52 including value added
tax (VAT).

Subclasses 50200 and 50404, repair of motor vehicles and
motorcycles are excluded from division 50 and 52, as well as group
527 — Repair of personal and household goods.

Turnover in retail trade in October 2009 compared to the
September of the same year Is 1.2% higher.
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IpacmkoH 1. Yyewhe y npoMeTy TProBMHE Ha Masno npema TProBUHCKUM Moapaspeanma
Graph 1. Distribution of turnover in retail trade by subclasses of trading activities
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1. MHAOEKCK NPOMETA POBE Y TPTOBMHW HA MAJ10 MO TPrOBUHCKIM NMOAPA3PEANMA

INDICES OF TURNOVER IN RETAIL TRADE BY SUBCLASSES OF TRADING ACTIVITIES
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CrpykTypa
Structure X 2009 X 2009"
% IX 2009 X 2008
X 2009

YKYMHO 100,0 101.2 95,4 TOTAL
MoTopHa Bo3una 2,0 172,7 113,7 Motor vehicles
[wnjenosn n npmbop 3a MOTOpHa BO3wna 1,7 136,3 117,3 Motor vehicle and accessories
MOTOUMKN, HKUXOBK AMjenoBu 1 npubop 0,0 63,6 54,9 Motorcycles and accessories
MoTopHa ropusa 1 MasuBa 344 102,9 95,3 Automotive fuel
TproevHa Ha Mano y HecrieumjanmM3oBaHUM 22,1 102,2 111,3 Retail sale in non-specialized stores with
npoAasBHMLUaMa, NpeTeXxHo xpaHe, nuha n food, beverages or tobacco predominating
AyBaHa
Ocrana TprosuHa Ha Mano y 10,6 99,0 83,9 Other retail sale in non-specialized stores
HecneuuvjannM3oBaHMM NpoaaBHULAMA
Bohe n nosphe 0,1 82,3 55,8 Fruit and vegetables
Meco 1 npou3Boau oA Meca 0,3 104,3 77,5 Meat and meat products
Pnba, rbyckapu n MekyLwium 0,0 122,6 93,5 Fish, crustaceans and mollusks
Xrbeb, Konaum u cnaTkmwm 0,5 1111 105,6 Bread, cakes, flour confectionery and sugar

confectionery
AnkoxonHa u 6e3ankoxonHa nuha 5,8 86,6 77,4 Alcoholic and other beverages
MpounsBoan oa AyBaHa 0,6 62,2 73,0 Tobacco products
OcTana TproBuHa Ha Masno xpaHoM, nuhuma un 1,5 103,3 100,1 Other retall sale of food, beverages and
[yBaHOM Y creuujanv3oBaHUM NpoaasHuLaMa tobacco in specialized stores
M3paBarbe 1 cnpaerbare njekosa no 3,2 106,1 111,4 Selling and making drugs in accordance with
peuenTtypu a prescription
M3paBarbe M cnpaBrbakbe njekoBa - - - Selling and making herbal drugs
oA Tpasa
MNorsonpuspeaHe anoteke 14 110,3 85,7 Agricultural pharmacies
MeauuMHCKM NpenapaTtv 1 opToneacka 0,1 119,0 95,4 Medical and orthopaedic good's
nomarana
Ko3MeTuyKu 1 ToaneTHn npenapaTtu 0,6 106,6 139,6 Cosmetic and toilet articles
TekcTun - - - Textiles
Onjeha 1,1 96,6 119,5 Clothing
O6yha 1 npeamMeTn oa Koxe 1,5 107,3 1114 Footwear and leather goods
HamjewTaj 1,9 91,8 74,8 Furniture
OnpeMa 3a ocBjeT/baBatbe M NpeaMeTy 3a 0,2 108,9 80,6 Lighting equipment and household articles
AoMahMHCTBO, A.H. n.e.c.
EnexTpuyHmn anapaTv 3a AoMahMHCTBO, paano u 19 108,3 74,8 Electrical household appliances and radio and
Tenesusnjcku ypehaju television good's
MeTtanHa poba, 6oje n cTako 57 94,1 90,3 Hardware, paints and glass
Krbure, HOBMHE 1 nucahu Matepujan 0,8 69,1 93,1 Books, newspapers and stationery
KaHuenapwujcka onpema v padyHapwu 0,0 121,0 57,1 Office equipment and computers
CaTtoBw, HaknT, poTorpadcka, onTUYKa u CiMYHa 0,1 82,6 - Watches, clocks, jewellery photographic,
onpema optical and similar equipment
CnopTtcka onpema 0,2 99,5 114,2 Sports goods
Wrpe v urpauke 0,1 100,1 96,5 Games and toys
LiBujehe 0,2 171,6 144,0 Flowers
['opuBO 3a AOMaNUHCTBO 0,0 96,5 93,3 Household fuel
OcTana TproBuHa Ha MaJo y cneumjannsoBaHnM 1,4 101,0 72,3 Other retall sale in specialized stores

npoAasHuLUama

MonosHa poba, y npoaaBHULaMa

TprosvHa Ha Marno y npojaBHWLAaMa Koje
MOLITOM [I0CTaBsbajy Hapy4eHy poby
TproevHa Ha Mano Ha Tesrama v nujauama
Ocrana TPproenHa Ha Mano n3BaH NpoaaBHULA
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* MHpekc je yseaeH oa anpuna 2009. roamHe
The index was introduced in April 2009

Second-hand goods in stores
Retail sale via mail order houses

Retail sale via stalls and markets
Other non-store retail sale

Explanation of symbols
- no occurence
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