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TproeuMHa Ha Mano

Mogaun patv y OBOM caonwTery A06UjeHn Cy Ha OCHOBY
+MjeceyHor u3BjelTaja TproBuHe Ha Mano" (TPr-1).

UctpaxuBarbe ce nposoau of jaHyapa 2006. roavHe, a
jeavHyue nocMmaTtparba cy npeayseha umja je npetexHa AjenaTHoCT
TProBMHa Ha Mano, kao M npeayseha uuja npeTexHa AjenaTHocT
HVje TproBMHa Ha Mano anu y CBOM CacTaBy MMajy TProBUHCKe
MOC/OBHE jeanHUUe Koje 0baBsbajy TProBUHY Ha Maso.

OBWM MCTpaxwuBareM HUCYy obyxsaheHy npeayseTHUUM.

MjeceyHo uUcCTpaxuBarbe TProBMHE Ha Mano NpoBOAM Ce
MeTozoM y30pka. OkBup 3a n36op npeayseha y y3opak ypaheH je Ha
OCHOBY 3aBpLIHMX padvyHa npeayseha W nogaTaka M3 pesoBHUX
CTAaTUCTUYKUX UCTPaXXnBakba TProBuUHE.

Y30pkoM cy obyxsBaheHa cBa Benuka v cpearba npeayseha,
a cny4ajHUMM y30pKoM cy u3abpaHa mMana npeayseha.

Y 0BOM WCTpaxuBakby MoA NPOMETOM Ce noapasymujeBa
BPWjeaHOCT YKYMHO OCTBapeHOr MpoMeTa of npogaje pobe Ha mano,
y AjenatHocTMMa u3 obnactv 50 mn 52, ykbydyjyhm u nopes Ha
nopaty spujeaHocT (MAB).

N3 obnactn 50 n 52 uckbyyeHnn cy nogpaspean 50200 un
50404, nonpaBka MOTOPHUX BO3M/Ia M MOMpaBka MOTOUMKana, Kao
HM rpaHa 527 - OnpaBka npegMeTa 3a JIMYHY YnoTpeby wu
[OMahMHCTBO.

MNpoMeT y TProBMHWM Ha Mano y centembpy 2008. roguHe y
OAHOCY Ha aBrycT UCTe roanHe Marbu je 3a 12,6%.

The data published in this release are obtained on the basis
of the Monthly report of retail trade (TRG-1).

The survey has been carried out since January 2006, and
observation units are enterprises whose main activity is retail trade,
as well as enterprises whose main activity is not retail trade, but
registred retail trade units are part of them.

The entrepreneuers are not covered in this survey.

The Monthly survey of retail trade has been carried out by
sample method. The sampling framework for choosing enterprise
was done on the basis of financial reports of enterprises and data
from regular statistical retail survey.

All large and medium-sized enterprises are covered by the
sample, and small enterprises are chosen by the random sample.

In this survey turnover is considered value total retail trade
turnover, in activities from division 50 and 52 including value added
tax (VAT).

Subclasses 50200 and 50404, repair of motor vehicles and
motorcycles are excluded from division 50 and 52, as well as group
527 — Repair of personal and household goods.

Turnover in retail trade in September 2008 compared to the
August of the same year is 12.6% lower.
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MetanHa poba, 6oje n
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XpaHe, nvha u gyBaHa /
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specialized stores with
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predominating
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Yuewhe y NpoMeTy TProB1HE Ha Masio NPeMa TProBUHCKUM NoapaspeanMa
Distribution of turnover in retail trade by subclasses of trading activities
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Tabena 1 - NHaekcy npometa pobe y TProBrHW Ha Masno Mo TProBUHCKWUM Moapaspeanma

Table 1 - Indexes of turnover in retail trade by subclasses of trading activities

CrpykTtypa/
Structure IX 2008
% VIII 2008
IX 2008
YKYMHO 100,0 87,4 TOTAL
MoTopHa Bo3una 1,0 87,0 Motor vehicles
[wnjenosu 1 npubop 3a MOTOpHa BO3wna 1,4 99,9 Motor vehicle and accessories
MoTOUMKNN, HUXOBK Anjenosn 1 npubop 0,1 80,0 Motorcycles and accessories
MoTopHa ropvea 1 MasuBa 32,8 83,6 Automotive fuel
TproBuHa Ha Mano y HecreuujanM3oBaHUM 18,7 85,4 Retail sale in non-specialized stores with food,
npoaasBHWLaMa, NPeTeXHO XpaHe, Nuha u ayBaHa beverages or tobacco predominating
OcTana TproBuHa Ha Masno y HecneumnjanM3oBaHuM 13,4 91,6 Other retail sale in non-specialized stores
npoaasBHWLUAMa
Bohe u noephe 0,3 1243 Fruit and vegetables
Meco 1 npou3Boau o4 Meca 0,4 100,8 Meat and meat products
Pnba, rbyckapy 1 MekyLum - 61,0 Fish, crustaceans and mollusks
Xrbeb, Konaum u cnaTkuwm 0,4 101,9 Bread, cakes, flour confectionery and sugar
confectionery
AnkoxonHa u 6esankoxosnHa nuha 7,4 75,9 Alcoholic and other beverages
Mpown3soan op AyBaHa 1,0 84,4 Tobacco products
OcTana TproBuHa Ha Masno xpaHoM, nuhmma u 1,3 82,6 Other retail sale of food, beverages and tobacco in
[yBaHOM Y CMeuunjann3oBaHnM NpoaaBHULIAMa specialized stores
W3paBatbe 1 cnpaBrbakbe NiMjekoBa No peLenTypu 2,6 106,0 Selling and making drugs in accordance with a
prescription
W3paBatbe 1 cnpaBrbakbe Nvjekosa - - Selling and making herbal drugs
op Tpaea
MorbonpuBpeaHe anoTeke 1,4 109,5 Agricultural pharmacies
MeauumHCKM Npenapaty M opToneacka nomarana 0,1 86,8 Medical and orthopaedic goods
Ko3MeTuykun 1 ToaneTHu npenapatu 0,3 91,9 Cosmetic and toilet articles
TekcTun - - Textiles
Ogjeha 0,9 117,3 Clothing
O6yha 1 npeameTn o Koxe 1,4 108,7 Footwear and leather goods
HamjewTaj 2,4 83,8 Furniture
Onpema 3a ocBjeT/baBakbe U NpeaMeT 3a 0,2 80,9 Lighting equipment and household articles n.e.c.
[0oMahMHCTBO, A.H.
EnekTpuyHM anapatv 3a A0MahMHCTBO, paano u 2,7 96,8 Electrical household appliances and radio and
Tenesnsunjcku ypehaju television goods
MetanHa poba, 6oje u ctakno 6,5 97,3 Hardware, paints and glass
Khomre, HoBUHE 1 nucahm mMatepwujan 1,4 100,0 Books, newspapers and stationery
KaHuenapvjcka onpema v padyyHapu - 97,2 Office equipment and computers
CaTtoBu, HakuT, oTorpadcka, onTnYKa M CiMyHa - - | Watches, clocks, jewellery photographic, optical and
ornpema similar equipment
CnopTcka onpema 0,1 92,3 Sports goods
Wrpe v urpauke 0,1 70,6 Games and toys
Lisujehe 0,1 97,7 Flowers
lopuBo 3a foMahMHCTBO - 107,1 Household fuel
OcTana TproBuHa Ha Masno y crneumjann3oBaHnM 1,7 87,0 Other retail sale in specialized stores
npoaaBHMLUaMa
MonosHa poba, y npoaaBHuUaMa - - Second-hand goods in stores
TprosuHa Ha Mano y NpofaBHMLAaMa Koje MoLToMm - - Retail sale via mail order houses
[0CTaBsbajy HapyyeHy poby
TproBuHa Ha Mano Ha Tesrama v nujauama - Retail sale via stalls and markets

OcTana TprosuHa Ha Masio U3BaH NpoAaBHULA
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