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MHOBATUBHE AKTUBHOCTU NPEAY3ETRA, 2008—-2010.
INNOVATION ACTIVITIES OF ENTERPRISES, 2008-2010

MHoBaTMBHO akTMBHa npeayseha
Innovation active enterprises
37,95

HeunHoBaTtueHa npeayseha
Non-Innovative
enterprises
62,05

IpacdmkoH 1. Mpeay3eha npema nHosatneHocTH, 2008—-2010.
Graph 1. Enterprises by innovation activity, 2008-2010

Penybnuukn  3aBog 3a CTaTUCTMKY, Yy capafwu ca
MuWHUCTApCTBOM Hayke W TexHonoruje, objaB/byje nopgatke o
MHOBATMBHMM aKTMBHOCTUMa npeay3eha y nepuogy 2008-2010. roanHe,
nobujeHe Ha ocHOBYy cripoBeaeHor Asoroavimer WcTpaxwusarba o
WHOBAaTMBHMM aKTMBHOCTMMa npeay3eha y Penybnuum Cpnckoj (MHOB).
WcTpaxuBame je npBu nyT npoeeaeHo 3a nepuop 2006-2008, kao
EKCMEPUMEHTANHO MUNOT WUCTpaxuBawe Ha 6asn  y3opka. OBuM
UCTpaxuvBarbeM [oBujeHn cy nojauy O MHOBATUBHWUM  aKTUBHOCTMMA
npeay3eha koje obyxsaTajy MHoBaumje nponssoaa (humsmukor npovssoaa
WM ycryre), MHOBauuje npoueca M WHOBauMje y oOpraHusaumjn wm
MapKETUHTY.

Y Tabenama Ccy npukasaHM nojauM O  OCHOBHUM
KapakTepucTMkama W akTMBHOCTMMa npegy3eha, npeMa HWXOBO]
BE/IMYMHM, MoApy4jy AjenaTHOCTH, Te MNPOLEHTYanHoj 3acTyn/beHoCTH
nobujeHnx oarosopa.

AHanusoM pobujeHnx nopgataka yTtepheHo je pa je 18,21%
npegy3eha yeeno wuHosauujy npoussogda (puv3vuykor npoussoga wnu
ycnyre), wHoBauujy npoueca 22,38%, wHOBauujy y opraHusaumijun
22,89%, a vHOBauujy y MapkeTuHry 22,99% npegy3eha nocmaTpaHor
y30pKa.

Hajsehn wWHTEH3MTET MWHOBauMja NOCTUrHYT je Yy obnactu
MapkeTuMHra u To Benuka npegyseha (37,10%), cpeawa (25,67%) wm
Mana (19,56%).

MHoBauuje npoueca
Process innovation
22,38

MHoBauuje y opraHusaumju
Innovation in organisation
22,89

MHoBauuje npoussoaa
Product innovation
18,21

MNHoBaumje y MapKeTuHry
Marketinf innovation
22,99

MpadumkoH 2. Yyewhe npeay3eha npema BpcTv nHosaumje, 2008—-2010.
Graph 2. Share of enterprises by type of innovation, 2008-2010

Republika Srpska Institute of Statistics, in cooperation with the
Ministry of Science and Technology, publishes data on innovation activity
of enterprises referring to the period 2008-2010. These were obtained
on the basis of biennial Survey on innovation activities in enterprises
(INOV) which was carried out. Survey was carride out for period 2006—
2008, as experimental pilot survey. This survey provided data on
activities of enterprises concerning innovation of products (goods or
service), process innovation, innovation in enterprise organization, and
marketing innovation.

Tables provide data on main characteristics and activities of
enterprises, according to their size, section of activity, and percentage
representation of answers obtained.

On the basis of analysis of obtained data, we can note that
18.21% of enterprises introduced product innovation (goods or service).
Process innovation was introduced by 22.38% of enterprises, innovation
in enterprise organization 22.89%, and marketing innovation by 22.99%
of enterprises from the observed sample.

The highest intensity of innovation was realised in the field of
marketing, in large enterprises (37.10%), medium enterprises (25.67%),
and in small (19.56%).
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Ako nocmaTpamo npeayseha ca acnekta MHOBATWMBHO aKTMBHWUX
npepy3eha, ogHocHo npeay3eha koja cy yeena vHOBauujy npou3soAa
(cu3mukor npoussoaa WK ycniyre) u/unm nHosaumjy npoueca wu/wnm cy
3anoyena MHOBAaTMBHY aKTUBHOCT WM Cy je NpekvHyna u/wnu cy ysena
MHOBaUMjy y opraHusaumju npeayseha n/vunu MHoBaumjy y MapkeTuHry y
nepuoagy 2008-2010, yoyaBamo Aa je oA yKynHor 6poja nmocmaTpaHux
npeay3eha y y30pky hux 37,95% MHOBATUBHO aKTUBHO.

MHoBaTMBHa akTMBHOCT npeay3eha ce nosehasa ca noseharem
HUX0BE BENNYMHE, Tako Aa je 61,29% MHOBaTMBHO akTMBHMX Npedy3eha
y nocMmatpaHoM 6pojy Benukux npepyseha, 3atum  43,58% vy
nocMatpaHoMm 6pojy cpeawmx npeayseha, aok je 31,44% wHOBaTUBHO
akTMBHUX Npeayseha n3 rpyne manux npegyseha.

MocMaTpaHo no noapyyjyuma knacvduvkauuje AjenaTtHocTy,
3acHoBaHe Ha NACE Rev. 1.1., HajBuwe Cy MHOBaTMBHO aKTMBHa 6una
npegy3eha Koja npvnagajy nozpydjy ®uHaHcujckor nocpefoBaka, 3a
CBe YeTupu BPCTE MHOBaLWja.

Hajsehn npomeT y nocmatpaHom nepuogy 2008 — 2010. roaunHe,
MHOBATMBHO akTMBHa npeay3eha ocTeBapuna cy Ha TpxxuwTy Penybnuke
Cpncke (72,39%).

Ipynn nose3saHux npeay3eha npunaga 26,00% WHOBATUBHO
akTMBHUX npeayseha, oa yera wux 43,29% nMa ynpasy Y MHOCTPaHCTBY.

lUTto ce TuMye pas3Boja camMe WHOBauuvje, Kafa je y nuTamy
MHOBaLUMja npov3soaa, npeny3eha cy HoBoyBeaeHe npoussoae (pusmuke
npou3soAe WAW ycnyre) yrnaBHOM pa3Bujana yHyTap camux npeayseha
wnu rpyne noee3aHux npeay3eha kojoj npunagajy (57,54%), ook cy ce
HajMarbe offlyuvMBana Aa pasBoj HOBOYBEAEHUX Mpou3BOAa npenycre
Apyrum npepysehuma nnm nHctutyumjama (6,70%).

MHoBaTOopy npoueca cy ce nopjeaHako OANy4vBanu 3a pasBsoj
MHoBaumnje y npegysehy kao u capagwy ca ApyruMm npegysehuma unu
WHCTMTYUMjaMa y TOKy pasBoja uHoeauuja npoueca (43,64% un 43,18%
pecneKkTMBHO), AOK Ce 3a PpaB0j MWHOBauuja mMpoueca Yy APYyruMm
npeay3ehuma oanyunno 13,18% npeay3eha.

Mpeny3eha koja cy y nepuogy 2008-2010. rogmHe 6una
MHOBaTVMBHO aKTVWBHA HajBuWwe cy HabaB/bana MaluuHe, OfnpeMmy W
codpTBepe (76,98%), a HajMarbe KOpUCTMNIA EKCTEepHe ycnyre
ucTpaxusara 1 passoja (31,32%).

Kao Haj3HauajHuju edekaT Koju Cy NOCTUIIM MHOBATUBHUM
aKTMBHOCTMMa, npegyseha cy Hasena mnoborbluakbe KBanuTeETa
npouseoga unm ycnyra (38,11%).

Hepocratak duHaHcujckux cpeactasa y npeay3sehy wnv rpynu
kojoj npeay3sehe npunapa je 40,49% npeagy3eha nmocmaTpaHor y3opka
03HauMNI0 Kao Haj3HayajHuju akTop Koju MX crneyaBa WM oMeTa Yy
npoBohery MHOBATUBHMX aKTUBHOCTW.
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When we observe enterprises from the point of view of
innovation active enterprises, that is, those enterprises that have
introduced product innovation or process innovation or those that
have in the observation period not yet completed or abandoned the
innovation activity and/or enterprises which introduced organisational
andy/or marketing innovation in the period 2008-2010, we can see that
37.95% out of the total number of observed enterprises in the sample
were innovation active.

Innovation activity of enterprises increases as their size
Increases. Therefore, there is 61.29% of innovation active enterprises
in the observed number of large enterprises, 43.58% in the observed
number of medium enterprises, while 31.44% of innovation active
enterprises is in the group of small enterprises.

When we observe enterprises by section of activity, based on
NACE Rev. 1.1., the most innovative enterprises were in the field of
Financial intermediation, for all four types of innovations.

72.39% of innovation active enterprises marked the market of
Republika Srpska as largest market in terms of turnover during period
2008 - 2010.

26.00% of innovation active enterprises were part of an
enterprise group and 43.29% out of them have forejgn head office.

When it comes to development of innovation itself, concerning
product innovation, enterprises mostly developed newly introduced
products (goods or services) inside enterprises or groups of
enterprises they belong to (57.54%), while in the smallest number of
cases they decided to give development of newly introduced products
over to other enterprises or institutions (6.70%).

Process innovators equally decided to develop process
innovation by themself and in cooperatation with other enterprises or
institutions (43.64% and 43.18% respecitvely), while 13.18% of
enterprises decided to develop process innovation in other enterprises.

Enterprises which during the period 2008-2010 were
innovation active mostly purchased machines, equijpment and software
(76.98%), while the smallest number of enterprises used external
R&D (31.32%).

As the most important effect which was accomplished through
innovation activities, enterprises stated improvement of quality of
products or services (38.11%).

Lack of funds within enterprises or enterprises of group that
enterprise belong was marked by 40.49% of enterprises of the
observed sample as most important factor in preventing enterprises
from innovating or in hampering inovation activities.

1. MPEAY3ERA MPEMA BPCTU MHOBALIMIE N BETMYNHW Y NEPMOAY 2008-2010.
ENTERPRISES BY TYPE OF INNOVATION AND SIZE IN PERIOD 2008-2010

%

Yuewhe Mpeny3eha koja cy yBena nHosauuje
npepyseha y Enterprises introduced innovation of
BennunHa npeayseha y30piy ¥ oprarusaunji Enterprise size
Share of npoussoga/ ycnyre npoueca npeay3seha Y MapKeTuHry
enterprises in product | service process in enterprise in marketing
sample organisation
YKYMHO 100,00 18,21 22,38 22,89 22,99 TOTAL
mana 55,65 13,89 15,72 19,93 19,56 small
cpearba 38,05 21,66 27,81 25,13 25,67 medium
Benvka 6,31 35,48 48,39 35,48 37,10 large
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2. NPEAY3ERA NPEMA BPCTW MHOBALIMIE M NOAPYYIY AJENATHOCTW Y NEPNOAY 2008-2010.
ENTERPRISES BY TYPE OF INNOVATION AND SECTION IN PERIOD 2008-2010

Bpoj/No. 126/11

%

MNpepny3eha koja cy yeBena nHosaumje
Yuewhe L . .
Enterprises introduced innovation
npeay3eha
y
[jenatHoct Y Y30PKY | npomssona/ opraHM3aLvy y Section
share of ycnyre rpoueca npeayseha | MapkeTuH
enterprises | of product/ | in process | "P .qty a | Map . t'ry
in sample service inen e"rpr'/se in marketing
organisation
YKYMNHO 100,00 18,21 22,38 22,89 22,99 TOTAL
A TMorsonpuepeaa, noB 1 2,85 7.14 10,71 17,86 14,29 A Agriculture, hunting and forestry
LYMapCcTBO
B Pubapctso 0,51 - - 20,00 - B Fishing
C Baherbe pyae v kamMeHa 1,22 8,33 8,33 16,67 - C  Mining and quarrying
D TMpepahueauka MHaycTpuja 38,35 23,87 25,99 22,81 28,91 D Manufacturing
E TMpousBoama v cHabajeBare E  Electricity, gas and water supply
€NEeKTPUYHOM EHEprujom, racom u 4,78 19,15 29,79 29,79 10,64
BOAOM
F T'paheBuHapcTBO 7,12 12,86 18,57 18,57 18,57 F Construction
G TprosvHa Ha BEIMKO 1 TProBuHa G Wholesale and retail trade,
Ha Mano, onpaBka MOTOPHUX repair of motor vehicles,
BO3MMa, MoTouMKana u 19,84 8,21 14,36 15,38 17,95 motorcycles and personal and
npeaMeTa 3a NnYHy ynotpeby u household goods
OOMahnHCTBO
H Yroctuterscteo 1,73 5,88 11,76 11,76 17,65 H  Hotels and restaurants
Caobpahaj, cknaguwuTere 1 Bese 6,61 15,38 23,08 23,08 13,85 I Transporf‘, szforage and
communication
J  OuHaHcujcko nocpeaoBare 2,44 45,83 54,17 45,83 45,83 J  Financial intermediation
K AKTMBHOCTW y Be3u C Real estate, renting and
HEeKpeTHMHaMa, M3HajM/bUBaHE U 9,97 18,37 19,39 31,63 25,51 business activities
NOC/IOBHE aKTUBHOCTU
L [dpxaBHa ynpaBa u oabpaHa, L Public administration and
06aBe3HO coumjanHo ocuryparbe 0,20 - - - - defense, compulsory social
security
N 3ppascTBeHM U coumjanHu paa 0,71 14,29 14,29 28,57 14,29 N Health and social work
OcTane KOMyHasHe, ApYLUTBEHE U 3,66 30,56 36,11 36,11 30,56 O Other commu'n/ty, sgc'/:?/ and
JIMYHE yCyXHe personal service activities
3. MHOBATUBHO AKTWBHA MPEAY3ERA?, 2008-2010.
INNOVATION ACTIVE ENTERPRISES', 2008-2010
%
YKYMHO Mana Cpeama Benuka
TOTAL Small Medium Large
Yuewhe npeay3eha y y3opky 100,00 55,65 38,05 6,31 Share of enterprises in sample
YKYMNHO 100,00 100,00 100,00 100,00 TOTAL
WHoBaTMBHO akTUBHa npeays3eha 37,95 31,44 43,58 61,29 Innovation active enterprises’
TEeXHONOLLKe MHOoBaLumje? 18,50 15,12 22,09 18,42 Technological innovatior?
HETEXHOOLLKe MHoBauuje® 28,95 36,05 24,54 15,79 Non - technological innovation only’
TEXHOOLWWKE I:I HETEXHOJIOLLKE MHOBaLuuje 52,55 48 84 53,37 65,79 .7'ec/7no/.0g/§a/ and non — technological
NCTOBPEMEHO innovation
HeunHoBaTuBHa npeay3eha 62,05 68,56 56,42 38,71 Non — Innovative enterprises
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Mpenyseha ca HETEXHOMOLWKUM MHOBaLMjaMa
Enterprises with non-technological innovation
28,95%

Mpenyseha ca TEXHONOLKMM MHOBaUujama
Enterprises with technological innovation
18,50

Mpepay3eha ca TEXHOMOLWKUM ¥ HETEXHOJOLLKUM MHOBaLMjaMa
Enterprises with technological and non- technological innovation
52,55%

IpacdukoH 3. NHoBaTVMBHO akTuBHa npeay3eha, 2008-2010.
Graph 3. Innovation active enterprises, 2008-2010

! MHoBaTMBHO akTMBHa npepy3eha cy npeayseha koja cy yBena nHoBaumjy npoussoga (usnukor nponssoaa unm yciyre) u/vnm nHosaumjy npoueca u/wnm cy 3anodena
MHOBATMBHY aKTUBHOCT WM Cy je NPeKuHyna u/unm cy yBena MHoBauujy y opraHusauuju npeayseha u/unv nHoBauujy y MapKeTUHTY.

Innovation active enterprises are enterprises that have introduced product innovation or process innovation or those that have in the observation  period not yet
completed or abandoned the innovation activity andy/or enterprises which introduced organisational and/or marketing innovation.

2 YHoBaTMBHO akTWBHa Npefdy3eha ca TEXHOMOLWKWM WHOBaLWjaMa/akTMBHOCTMMa cy npeay3eha koja Cy y MocMaTpaHoM Mepuody yBena MHOBaumjy npowssoaa w/wim
npoueca unu Cy 3ano4vena MHOBAaTMBHY aKTUBHOCT WM Cy je mpekuHyna. Mpema npeTxoaHoj AeduHMUMiM Takea npeay3eha Cy ce HasuWBana MHOBAaTMBHO aKTWUBHUM
npepysehuma.

Innovation active enterprises with technological innovation/activities are enterprises which during the period of observation introduced product innovation and/or process
innovation and/or have abandoned or ongoing innovation activity. According to the previous definition, such enterprises were classified as innovation active enterprises.

3 WHoBaTHBHO akTMBHa npeady3eha ca HETEXHOJOLWKUM MHOBaLMjaMa Cy npeay3eha Koja Cy, y MoCcMaTpaHOM nepuozy, YBesia MHOBaLMjy Y OpraHusaLmjin /unm nHOBaLmjy
MapKeTuHra.

Innovation active enterprises with non-technological innovation are enterprises which during the period observation introduced organisational and/or marketing
innovation.

* MNpenysehe Moxe BUTM MM CAMO Ca TEXHOJIOLIKUM MHOBALIMjaMa/aKTUBHOCTUMA MM CaMO Ca HETEXHOJIOWKUM MHOBALMjaMa/akTMBHOCTUMA (Y MOCMAaTpaHoM repuogy
npeaysehe je yBeno camo jegHy BpCTy MHOBauMja) UM Moxe 6UTU M TEXHOJOLIKM U HETEXHOMOLKM MHOBATUBHO, Aakne npeaysehe je y nocMaTpaHoM nepuogy YBeno
o6e BpCTe MHOBaLMja MCTOBPEMEHO.

An enterprise can be only with technological innovation/activity or only with non-technological innovationy/activity (in the observation period engaged exclusively in one or
the other type of innovation) or can be both technological and non-technological innovation active enterprise (in the observation period engaged in both types of
innovation).
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4. WHOBATWBHO AKTWBHA MPEAY3ERA! MPEMA TPXKULLTY HA KOJEM CY OCTBAPW/IA HAJBERW NPOMET Y NMEPMOAY 2008-2010.
INNOVATION ACTIVE ENTERPRISES' BY MARKETS IN WHICH THEY ACHIEVED THE HIGHEST TURNOVER IN PERIOD 2008-2010

%

YKYMNMHO Mana Cpeatba Benuka
Tpuure TOTAL | Small | Medium | Large Market
YKYNHO 100,00 100,00 100,00 100,00 TOTAL
Penybnuka Cpncka 72,39 76,74 69,94 63,16 | Republika Srpska
®epnepaumja BocHe 1 XepueroBuHe nnu 4,02 4,65 3,07 5,26 | Federation of Bosnia and Herzegovina or
Bpuko AnCTpUKT Brcko District
3embe EBponcke YHuje unu 3emrbe KaHamaatm 17,16 12,21 21,47 21,05 | EU countries or candidates countries
Ocrtane gpxase 6,43 6,40 5,52 10,53 | Other countries
5. MHOBATOPU MPOW3BOAA 1 MHOBATOPW NMPOLECA NPEMA HOCUMOUIMMA PA3BOJA MHOBALIMIE
PRODUCT INNOVATORS AND PROCESS INOVATORS BY HOLDERS OF INNOVATION DEVELOPMENT
%
. . YKYMHO Mana Cpeamba Benuka . .
Hocurouw pa3Boja nHoBauuja TOTAL Small Medium Large Holders of innovation development
WUHoBaTOpu npoussBopa 18,21 13,89 21,66 35,48 Product innovators
npounsBeoa pa3sujeH y npeaysehy 57,54 63,16 55,56 45,45 product developed by the enterprise
Npo13BOA pa3BujeH Y capaatbu ca ApyruM 35,75 30,26 37,04 50,00 product developed in cooperation with
npeay3sehunma other enterprises
npoun3Boz Koju je pa3sunio Apyro npeaysehe 6,70 6,58 7,41 4,55 product developed by another
enterprise
WUHoBaTOpu npoLeca 22,38 15,72 27,81 48,39 |Process innovators
npouec pa3sujeH y npeaysehy 43,64 48,84 40,38 40,00 process developed in the enterprise
npoLec pasBujeH y capaambu ca apyrum 43,18 41,86 40,38 56,67 process developed in cooperation
npepy3sehuma with other enterprises
npoLec Koju je pa3suno apyro npeaysehe 13,18 9,30 19,23 3,33 process developed by another
enterprises
6. NUHOBATVBHE AKTUBHOCTW NPEAY3ERA NPOBEAEHE Y MEPKUOAY 2008-2010.
INNOVATION ACTIVITIES OF ENTERPRISES REALIZED IN PERIOD 2008-2010
%
MNHOBaTNBHE aKTUBHOCTH YKYIHO Mana Cpearba Benuka Innovation activities
TOTAL Small Medium Large
YKyMHe MHTEepHE akTUBHOCTU UCTPaXusama v pasoja 58,87 53,64 60,16 71,88 | Intramural research and development, total
KOHTUHYMpaHe aKTUBHOCTU UCTPaXXuBaka 1 pa3oja 17,95 16,95 10,81 43,48 continuous R&D
NoBpEMEHe aKTUBHOCTU UCTPaXwvBakba M pasoja 82,05 83,05 89,19 56,52 occasional R&D
EkcTepHe ycnyre ncrpaxwvisarba 1 passoja 31,32 24,55 35,77 37,50 | Extramural R&D
Ha6aBka MaLuHa, onpeme 1 codbTaepa 7698 | 73,64 78,86 81,25 |Acquisition of machinery, equipment and
software
HabaBka 3Hatba Koje ce Hanasm ussaH npeayseha 32,83 28,18 31,71 53,13 | Acquisition of other external knowledge
Obyka 3a MHOBaTMBHE aKTMBHOCTMU 62,64 55,45 65,85 75,00 | Training for innovation activities
YBohetbe nHoBauuja Ha TpXULLTE 43,77 42,73 43,90 46,88 | Marketing introduction of innovation
Ocrane nHoBaTMBHE aKTUBHOCTU 49,81 46,36 49,59 62,50 | Other innovation activities
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7. NPEAY3ERA CA TEXHOJIOLLKMM MHOBALIMJAMA KOJA CY MOJEANHE E®EKTE MHOBALIMIA O3HAYNIA KAO BEOMA 3HAYAJHE
ENTERPRISE WITH TECHNOLOGICAL INNOVATION WHICH SPECIFIED EFFECT OF INNOVATION MARKED AS VERY IMPORTANT

%

. YKYINHO Mana Cpearba Benuka . ,
EdexTn nHosauuja TOTAL Smal | Medium Large Effect of innovation
MNoeehare acopTuMaHa Nponseoaa wnn ycnyra 29,06 30,91 26,83 31,25 Increasing range of goods or services
Il h Entry to th ktet / / f
ppnop Ha HoBa TpXMLWTa U noeeharbe TPXKULIHOM 23,40 20,00 26,02 25,00 ntry to the new marktet and increasing oi

yajena market share

MNobosblare KBanuTeTa NPoM3BoAa MK ycnyra 38,11 36,36 39,84 37,50 Quality improvment of goods or services

3amjeHa 3acTapjenvx npou3Boaa, ycnyra unum npoueca 24,53 20,01 25,20 34,38 Replacemnt of obsolte goods, services and
process

MNosehare pnekcbnnHOCTM NPon3BOAHE UK 26,04 20,91 27,64 37,50 [ncrgasmg .af production flexibility or

npy>xama ycnyra service delivery

MoBehane KanauuTeTa 3a NPOM3BOAHY NPOU3BOAA 28,68 2455 31,71 31,25 [nc.reasmg of production capacity or service

WIn NpyXarbe ycnyra delivery

Moborblare 3,C|,paBCTBeHVIX.VI CUIYPHOCHMX acrekaTa 1849 1364 7435 1250 Improving of health and safety aspects and

W CMarberbe LITETHUX yTULiaja Ha OKOMMHY ! ! ! ! reducing harmful impact on the enviroment
Reduction of lab it it of

CMarberbe TPOLKOBa paja Mo jeavHuum npovssoaa 20,00 15,45 24,39 18,75 eauc /c?n Of fanol costs per unit o
production
Reduction of lab it it of

Cmarbetbe TPOLLKOBa MaTepujana u eHepruje 15,47 10,00 20,33 15,63 eauc /c?n Of 1anol costs per unit o
production

MNosehane aobuty nNpeayseha 20,00 15,45 24,39 18,75 Increasing of enterprise profit

8. E®EKTN MHOBALIMIA'Y OPTAHU3ALININ KOJE CY MNPEAY3ERA O3HAYMIIA KAO BEOMA 3HAYAIHE
ENTERPRISE WHICH SPECIFIED EFFECTS OF ORGANISATIONAL INNOVATION MARKED AS VERY IMPORTANT

%

: YKYMNHO Mana Cpeama Benwuka . .
EdekTn nHoBaumja TOTAL Small Medium Large Effects of innovation
MNpepny3eha koja cy yBena uHosauuje y opranmsaumjn| 22,89 19,93 25,13 35,48 Enterprises that implemented organisational
innovation

CkpahuBarbe BpeMeHa noTpebHor 3a peakumjy Ha 27,11 29,36 24,47 27,27 Reducing the time needed for reaction on
notpebe kynaua nnm gobaerbava customers or suppliers needs
MNobosbliare cnocobHOCTU pa3Boja HOBMX 19,56 15,60 22,34 27,27 Improving skills for development of new products
npoussoaa unn npoleca or process
MNoborbliarbe KBanMTETa NPOM3BOAA UK yCnyra 41,33 40,37 45,74 27,27 Quality improvement of products or process
CMamberbe TPOLUKOBA MO jeanHUUM Npov3Boaa 19,56 22,02 17,02 18,18 Reducing costs per product units
Moborblare KOMyHUKauuje 1 pasMjeHe 32,89 32,11 30,85 45,45 Improvement of communication and exchange of
nHdopmaumja yHyTap npeayseha unv ca apyrum information within the enterprise or with other
npeay3sehnma nnm yctaHoBama enterprise or institutions
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9. NPEAY3ERA KOJA CY NMOJEANHE E®EKTE MHOBALIMIA Y MAPKETUHIY O3HAYMIIA KAO BEOMA 3HAYAJHE
ENTERPRISES WHICH SPECIFIED EFFECTS OF MARKETING INNOVATION MARKED AS VERY IMPORTANT

%

. YKYMHO Mana Cpeamba Benuka . .
EcdekTv nHoBaumja TOTAL Small /\/Fl)eaﬂ’/u m Large Effect of innovation
Mpepny3eha koja cy yBena nHosaumje y 22,99 19,56 25,67 37,10 Enterprises that implemented marketing
MapKETUHIy innovation
MNosehare nnn 3aapxaBarbe noctojeher yyewha 34,07 33,64 34,38 34,78 Increasing or maintaining of existing market
Ha TPXUWTY share
n 25,66 25,23 28,13 17,39 Product placement to the new group of
nacviparbe NponsBoza HOBUM rpynaMa Kynaua
customer
Mnacvpare NponsBoaa Ha HoBa reorpadcka 16,81 14,02 19,79 17,39 Product placement on the new geographical

TPXULLITa

markets

10. ®AKTOPU KOJE CY MPEAY3ERA NMOCMATPAHOI Y30PKA O3HAYNIA KAO BEOMA 3HAYAJHE Y CMNPEHABAHY UJIN OMETARY MHOBATUBHUX

AKTWBHOCTW, 2008-2010.

FACTORS THAT ENTERPRISES OF OBSERVED SAMPLE MARKED AS VERY IMPORTANT IN PREVENTING ENTERPRISE FROM INNOVATING OR IN

HAMPERING INNOVATION ACTIVITIES, 2008-2010

%

PakTonn YKYMHO | Mana Cpeama Benwuka Factors
P TOTAL | Small | Medium | Large
®dakTopm Tpoluka Cost factors
Hepocratak d?VI.HaHCM]CKl/IX cpeactea y npeaysehy 40,49 40,95 40,91 33,87 Lack of funds within your enterprise or
unu rpynu Kojoj npeaysehe npunaga group
Hepocratak dhmHaHCKjCkMX cpeacTaBa 13 U3Bopa 27,16 29,07 25,13 22,58 Lack of ﬁnance from sources outside your
n3BaH npeayseha enterprise
MpeBnCOKM TPOLLKOBM MHOBaUMja 35,40 36,93 34,76 25,81 Innovation costs too high
®dakTopu 3Hama Knowledge factors
Hepocratak kBannduKoBaHOr Kaapa 13,53 15,54 11,23 9,68 Lack of qualified personne/
Henocratak nHdopmMaumja o TexHonornjama 8,04 8,78 7,22 6,45 Lack of informatfon on technology
HepocTaTak MH$oOpMaumja o TpXXuwTUMa 6,10 6,40 5,61 6,45 Lack of information on markets
Tewkohe y npoHanacky napTHepa 3a MHOBauuje 17,90 20,11 16,31 8,06 D/ﬁ?cu/ty /n'find/ng cooperation partrers
for innovation
®dakTopu TpXMLUTA Market factors
. Market dominated by established
T h 2 26,51 2 17,74
pPXULLTEM AOMUHMPAjy peHoMUpaHa npeay3eha 3,50 6,5 0,05 , enterprises
HecurypHa noTpaxtba 3a MHOBMpPaHWMM Npov3BoAMMa 22,69 24,68 21,12 14,52 Unce"rta/n demand for innovative goods or
n ycnyrama services
WUHcTMTYunoHanHu dakropmn Institutional factors
3aKoHOAABCTBO, NPOMNUCK, CTaHAApAM 1 Nopesun 30,21 31,44 29,95 20,97 i:)_c(;;/atlons, regulations, stanaards and
Pa3no3u 3a1To HE MUHOBMpaTH Reasons not to innovate
N L .
Hema notpebe 360r paHujux nHosaumja npeayseha 5,29 5,30 4,81 8,06 o neeq dlue to prior innovations by your
enterprise
Hema notpebe jep He nocToju noTpaxra 3a 13,33 14,08 12,03 14,52 No need because of no demand for

MHOBaUKWjama

innovations
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11. MPOCJEYHA CTAPOCT ONPEME Y NHOBATVUBHO AKTUBHUM MPEAY3ERUMA
AVERAGE AGE OF INNOVATION ACTIVE ENTERPRISE EQUIPMENT
%

Crapocr onpeme YKYMNHO Mana Cpen_H:a Benwuka Age of equipment
TOTAL Small Medium Large
Crapuja oa 10 roauHa 33,36 30,42 33,72 45,13 Older than 10 years
M3mehy 5 n 10 rogvHa 27,95 26,78 30,21 23,53 Between 5 and 10 years
MN3mehy 3 n 5 roanHa 18,91 21,25 17,18 15,68 Between 3 and 5 years
M3mehy 1 1 3 roanHe 15,75 17,30 15,15 11,26 Beetwen 1 and 3 years
Matbe o roguHy AaHa 4,04 4,25 3,74 4,39 Less than year
15,75

27,95

Ecrapujaoa 10 ®wusmehy 51 10 ®Musmehly3mn 5 musmehy 1 3 © marbe of rogvHy aaHa

pacdhukoH 4. Mpocjeya cTapocT onpeMe y MHOBaTMBHO akTMBHWUM npeay3ehuma, 2008-2010.
Graph 4. Average age of equjpment in innovation active enterprises, 2008-2010
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METOAOJIOLLKA OBJALLHEHA

NcTpaxumBarbe O WMHOBaTMBHMM akTMBHOCTMMA npeay3eha
cnpoBefeHo je Ha 6a3uM y30pka, Yy cknagy ca  MeTOAOJNOLKMM
npenopykama OECD-a n EypocTtaTa. Kao okeup 3a 1360p y3opka Ciy>xuo
je CcTaTUMCTUYKM MOCNOBHW perncrap M CBU pesynTaTh Koju cy aobujeHn
0BUM WCTpaXuBarbeM Cy Y AMPEKTHOj BE3W Ca KBA/IMTETOM noaaTtaka u3
peructpa. CBpxa UCTpaXvBara je Aobujarbe nogaTaka O MHOBAaTUBHUM
aKTUBHOCTUMa npeay3eha.

Y y30paK cy yk/byyeHe CBe Tpu BennuuHe npepyseha, Mana
(10-49 3anocneHux), cpeara (50-249 3anocneHnx) u Benuka (250 wu
BULLE), AOK Cy MMKpO npeay3eha (Mare oA 10 3anocneHnx) UckibyyeHa.
Y3opak obyxeaTta cneaehe ajenatHocTy :

MNorsonpuspeaa, N10B 1 LYMapCcTBO

Pnbapcteo

Bahetbe pyae n kameHa

Mpepahumsayka nHaycTpuja

Mpoussoara 1 cHabajeBarbe eneKTPUYHOM EHEpPrijoM, racom u
BOAOM

['paheBnHapcTBO

TproevHa Ha BENWKO M TProB/HA Ha Maso, orpaBka MOTOPHUX
BO3W/a, MOTOLMKana 1 npeaMeTa 3a SiMuHy ynotpedy u
[OMaNNHCTBO

YrocTuTerLcTeo

Caobpahaj, cknaguwuTere 1 Bese

DOuHaHCKHjCKO nocpeaoBare

AKTUBHOCTM y BE3U C HEKPETHWHaMa, U3HajM/bUBaHEe U MOC/IOBHE
AKTUBHOCTM

[OpxaBHa ynpaea u oabpaHa, 06aBe3HO coumjanHo ocuryparbe
34paBCTBEHM U coumjanHu pag

O  Ocrane KOMyHasnHe, APYWITBEHE U JINYHE YCNYXKHE

N e =T [0l moow>

=2

MNpema TMpupyyHUKY 3a MpUKyrybakbe M TyMadewe rojaTtaka o
nHosaumjama (Oslo manual, III edition, 2005, y nsgarby OECD u Eurostat)
kopuwheHe cy crbeaehe aeduHuumje:

MHoBaunja je npumjeHa HOBOr MM 3HAYajHO nobosbLIAHOr
npoussoda WM ycnyre, npoueca, WiM MapKeTUHLUKE MeTode WM HoBe
OpraHu3aLmMoHe MeTOAE Y MoCioBakby, OpraHn3aumjn paga uam ogHocuma
npegyseha ca okpyxeweM. WHOBaTVBHE aKTMBHOCTM 0b6yxBaTajy
MHOBauUmWje NpousBoAa, MHOBauMje mpoueca, MHOBaLUMje Y opraHv3aumjn
npeayseha n MHoBauuje y MapkeTuHry. MHosauuja mopa 6uTV HOBa 3a
npeaysehe, nako je nHosauujy MoXxxaa pa3susio Heko Apyro npeaysehe.

MHoBaumja npousBoaa je yBoNere Ha TPXWULITE HOBOT WM
3HayajHO nobosblaHor U3MYKOr Mpou3BOAa WM ycayre y cMmucny
FbUXOBUX KapaKTepUCTMKA kao WTO Cy MOryRHOCTM KopuLTEHa
npoussBoda WM YCNyre WAM HMXoBa MpUAarohHeHocT KOpUCHUKY. OBO
yK/bydyje  3HauajHa  nobosbluakba  TEXHUYKMX  KapaKTepucTuka,
KOMMOHEHTU W MaTepujana, yrpaheHor codTBepa, KOPUCHUYKE
OPUJEHTMCAHOCTM WM ApYrMX  (DYHKUMOHANHUX  KapakTepucTuka.
MHoBaumja npoussoga (HoBor wnu nobosbluaHor) Mopa GuTM HoBa 3a
Balle npeay3ehe, anu He HYXXHO 3a Balle TpxuwTe. Huje npecyaHo Aa nn
je nHoBaumjy M3BOPHO pas3sBuso Balle npeaysehe unn Heko Apyro.

MHoBaunja npoueca je uMnieMeHTauuja HOBOM WM 3HAYajHO
nobosblaHOr HauyvHa npousBoAre WM ucnopyke. OBO  yK/bydyje
3HayajHe npoMmjeHe y TexHuuu, onpemu u/unu codTeepy. MHoBaumja
npoueca (HoBa U yHanpeheHa) Mopa 6uT HoBa 3a Bale npeaysehe, a
Bawe npeay3ehe He Mopa 6UTK HY>XHO MpPBO KOje je yBeno Taj mpouec.
Mpv ToMe Huje BUTHO Ja nv je MHoBaumjy pa3BMIIO Balle WK HEKO APYro
npeaysehe. WckbyusBO OpraHu3aLMOHE W MeHallepcke MpoMjeHe He
cMaTpajy ce MHoBauMjoM npoueca.
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METHODOLOGICAL EXPLANATIONS

Survey on innovation activity of enterprises was carried out for
the first time as experimental pilot survey, based on sample, in
accordance with OECD and Eurostat methodological recommendations.
Statsitical business register was used as a frame for sample selection
and all results obtained through this survey are in direct correlation with
the quality of the data from register. Main goal of the survey is to obtain
data about innovation activity of enterprises.

All three sizes of enterprises were included in the sample, small
(1049 employees), medium (50-249 employees) and large (250 and
more), while the micro enterprises (less than 10 employees) were
excluded. The sample covers following sections:

Agriculture, hunting and forestry
Fishing

Mining and quarrying
Manufacturing

Electricity, gas and water supply

mo O W

Construction
Wholesale and retail trade, repair of motor vehicles, motorcycles
and personal and household goods

Q™

Hotels and restaurants

Transport, storage and communication
Financial intermediation

Real estate, renting and business activities

Public administration and defense, compulsory social security
Health and social work
Other community, social and personal service activities

According to Guidelines for collecting and interpreting data
on innovation activity (Oslo manual, III edition, 2005 in a joint
publication of OECD n Eurostat) following definitions were used :

An innovation is the implementation of a new or significantly
improved product (good or service), or process or marketing method or
a new organisational method in business practices, workplace
organisation or external relations. Innovation activity covers innovation
of a product, innovation of process, fnnovation in organisation or
marketing innovation. The innovation must be new to enterprise
although the innovation was possibly developed by other enterprises.

A product innovation is the market introduction of a new
good or service or a significantly improved good or service with respect
to its characteristics such as possibility of using or user friendlines. This
includes significantly improved technical charasteristics, components
and materials, embedded software, user friendlines or other functional
charasteristics. A product innovation must be new to your enterprise,
but it does not need to be new to your market. It does not matter if the
innovation was originally developed by your enterprise or other
enterprises.

A process innovation is the implementation of a new or
significantly improved production process or distribution method. This
Includes significant changes in technics, equipment andy/or software. A
process innovation (new or significantly changed) must be new to your
enterprise, but your enterprise does not need to be the first who
developed that process. It does not matter if the innovation was
originally developed by your enterprise or other enterprises. Only
organisational and changes in management are not considered as
process innovation.
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MHoBaumnja y opraHu3aumju npepy3eha je HoBa oOpraHv3auMoHa
MeToAa Y NOCNOBHOj npakcy Bawer npeayseha (ykbydyjyhu ynpaearbe
3HatbeM), OpraHv3auuju pagHor Mjecta WAM OfHOCMMA Cca  ApyruM
cybjekTMa KojoM ce Balwe npeay3ehe Huje kopucTuno. OpraHv3aunoHa
nHOBaUMja Mopa 6UTn pe3ynTaT cTpaTeLLKe OAnyKe ynpase npeayseha.

MapKeTuHLUKa MHOBaLUKja jecte npuMjeHa HOBOI MapKETUHLLKOr
KOHLenTa unu crpaTervje Koja ce 3HayajHO pasnukyje oa noctojehmx
MapKeTWMHLLKMX NOCTynaka y BaweM npeay3ehy u koja npuje Huje
KopuwTeHa. 3axTjeBa 3HayajHe MpoMjeHe y Au3ajHy WM nakoBakby
npou3BoAa, niacupary Npou3BoAa Ha TPXMLITE, MPOMOLMjM NPOU3BOAA
unu oapehmnsary LMjeHe.

CaonwTere npunpemna: [Jonopec MNeynuh

W3paje Penybnnukn 3aBog 3a cratuctuky, Penybnuka Cpncka, barba
Jlyka, Berbka MnaheHosuha 12a — Ten. +387 51 332 700 — [Ap Pagmuna
Yuukosuh, anpektop — U3nasm rogmwme — Caonwterbe je 0b6jaB/beHO Ha
WHTepHeTy Ha apgpecn: www.rzs.rs.ba — E-mail: stat@rzs.rs.ba —
Mpunnkom kopuwhewa nogataka o6aBe3HO HABECTU N3BOP
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An organisational innovation is the implementation of a new
organisational method in business practice of your enterprise (including
knowledge management), workplace organisation or external relations
which your enterprise did not use before. Organisational innovation
must be result of strategic decision of enterprise headoffice.

A marketing innovation is the implementation of new
marketing concept or strategy which are significantly diffrent than
excisting marketing procedures in your enterprise and which was not in
use before. It demands significantly changes in designe or packing
methods, product placement on the market, product promotion or
pricing.
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