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pachukoH 1. Yyewhe npeayseha npema BpcTv MHOBauuje y nepuogy 2006 — 2008. roanHe
Graph 1. Share of enterprises by type of innovation in period 2006 - 2008

Penybnuukn 3aBoa 3a CTaTUCTMKY, Yy Ccapajwun ca
MuWHUCTapCTBOM Hayke W TexHonoruje, ob6jaB/byje nopaTke o
MHOBATMBHMM aKTUMBHOCTMMa npeay3eha koja ce ogHoce Ha nepuoa
2006 — 2008. roguHe, a AobujeHn Cy Ha OCHOBY CnpoBeaeHor
eKkcnepuMeHTanHor  nunot  uctpaxuBawa  (MHOB).  OBum
ncTpaxwuearbeM AobujeHn cy nogaum o akTMBHOCTMMa npeay3eha Ha
uHoBauMjama npoussoga (dbu3MyKOr npou3Boga WM ycnyre),
MHOBaLMjaMa npoueca, MHOBauujama y opraHusaumju npeayseha un
MHOBaLUMjama y MapkeTuHry. BehunHa nopataka ce oAgHOCM Ha HoBe
WM 3HaTHO NobosbluaHe NPoM3BOAE U YCNyre, NPUMjeHy HOBUX WK
3HaTHO NobosbLIAHMX NpoLeca, IOMMCTUKE U HaunHa AnCTpubyumje.

Y Tabenama Ccy npuKkasaHM MojauMm O  OCHOBHWUM
KapaKkTepucTMkaMa W aKTMBHOCTMMa npeay3eha, npemMa HMUXOBOj
BE/IMYNHM, noapyu4jy AjenatHocTu Te NpoLueHTyanHoj
3acTyn/beHocTu aobujeHnx ogrosopa.

Republika Srpska Institute of Statistics, in cooperation
with the Ministry of Science and Technology, publishes data on
innovation activity of enterprises referring to the period 2006-2008.
These were obtained on the basis of the experimental pilot survey
(INOV) which was carried out. This survey provided data on
activities of enterprises concerning innovation of products (goods
or service), process innovation, innovation in enterprise
organization, and marketing innovation. Most of the data refer to
new or significantly improved products and services, application of
new or significantly improved processes, logistics and distribution
method.

Tables provide data on main characteristics and activities
of enterprises, according to their size, section of activity, and
percentage representation of answers obtained.
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Ha ocHoBy aHanu3e pfobujeHMx nopataka nocMaTpaHor
y3opka npepyseha, youaBa ce paa je 32,53% npeayseha
nocMaTpaHor y3opka YBeno uWHoBauujy npoussoda (duanukor
npov3BoAa WAM ycnyre), WHoBauujy npoueca yseno je 41,01%
npeayseha, wHoBauujy y opraHusaumju npegyseha 31,11% a
nHOBaUWMjy y MapkeTuHry 32,12% npepayseha nocmaTpaHor y3opka.

HajBehun MHTeH3UTET MHOBaUMja MNOCTUMHYT je y MHOBauUmju
npoueca, u To Benuka npeayseha (72,55%), cpearba (41,69%) u
mana (28,86%).

Ako nocmatpamMo npegy3eha ca acnekta MHOBaTMBHO
aKTUBHMX npeay3eha, ogHOCHO npeay3eha Koja cy yBena MHoBauujy
npovssoaa (u3nM4Kor npousBoda MAM ycnyre) W/unum MHoBauujy
npoueca, Te Cy MMana HanylwTeHe WM HeJoBpLIEHE WMHOBaTUBHE
aKTMBHOCTM y nepuoay 2006 — 2008. roanHe, yoyaBaMo Ada je of
yKynHor 6poja nocmaTpaHux npegyseha y y3opky wux 45,25%
WHOBATMBHO aKTUBHO.

MHoBaTMBHa akTMBHOCT npeay3eha ce noeehaBa ca
nosehaweM HMxoBe BenuMuMHe, Tako fda je 80,39% uWHOBaATUBHO
aKTUBHMX npeayseha y nocmatpaHoM 6pojy Benukux npegyseha,
3aTuM 46,78% y nocmaTpaHoM 6pojy cpeamumx npeayseha, aok je
30,20% MHOBaTMBHO aKkTMBHUX npegy3eha w3 rpyne Manux
npeayseha.

Kapa nocmatpamo camo nHoBaTope npouseoaa, 66,67% je
yyewhe Benukux npeayseha, 33,90% cpearbux u 18,12% manux
npeay3seha. Benuka npepyseha cy Bogeha u y obnactu mHoBauuja
npoueca (72,55%), 3atum cpeama npeayseha (41,69%) u mana
npeayseha (28,86%).

Hajsehn 6poj npeayseha, koja npunagajy rpynu
noee3saHux npeayseha, cy Benvka npeayseha (50,98%) y oaHocy Ha
yKynaH 6poj Benukux npegyseha nocMaTpaHor y3opka, LWTO ce
0HOCK U Ha MHOBaTMBHO akTuBHa npeay3eha (53,66%).

LUTo ce TMye pa3Boja came wvHOBauuje, Kaja je y nutawy
MHOBauMja npoussBofa, npeayseha cy HOBOyBeAeHe MpousBoade
(pu3nyke npoussoae WM ycnyre) yrnaBHOM pasBujana yHyTap
camux npepyseha unu rpyne nosesaHux npegyseha kojoj npunaaajy
(60,87%), pok cy ce HajMarbe oaslydvBana Aa pa3Boj HOBOYBeAEHMX
npoussoaa npenycre Apyrum npegysehuma wnu uMHCTUTYUMjama
(8,70%).

MNHoBaTOpM npoueca cy ce HajBuwe oanyyvBanu 3a
capagakwy ca ApyruM npegy3ehuMa wnmM MHCTUTyuMjama y TOKY
pa3Boja MHoBauuja npoueca (39,90%), a Hajmamwu 6poj npeayseha
3a paBoj MHOBaUMja npoueca y apyrum npeaysehuma (21,18%).

MNpepy3eha koja cy y nepuoay 2006 — 2008. roamHe 6una
WMHOBATMBHO aKTMBHa Hajsulle cy Habas/bana MaliMHE, OMpeMy K
codTBepe (88,39%), 3aTuM Bplumna obyKy 3anocneHunka yHyTap unm
u3BaH npeagyseha ycmjepeHy Ha pa3Boj M/wau yHanpeheme HOBUX
unn 3HaTHO nobosblaHux npoussoda v npoueca (69,64%), 3aTum
BpLIM/IA MHTEPHE aKTMBHOCTU MUCTpaxwusarba M passoja (66,07%),
yBohemwe uHoBauuja Ha TpxuwTe (46,88%), ocTtane MHOBaTUBHe
akTMBHOCTU (40,63%) M KOpUCTMNA EKCTEPHE yC/yre UCTpaXkuBarba
n passoja (32,59%), a HajMarbe BplwMia KYNoBUHY 3Harba Koje ce
Hanasu ussaH npeayseha (26,79%).

Y cknagy ca TuM Hajsehu msgaum y 2008. rogmHu 6unu cy
3a HabaBky MalwwuHa, onpeme u codtBepa (61,73%) a HajMarbe 3a
yCBajatbe EeKCTEPHOr 3Hatba YCMjepeHor Ha MHOBATUBHE aKTUBHOCTMU
(»know-how", natenTn n cnnyHo), (0,29%).

Kao  Haj3HauajHuju  edekaT koju Cy  NOCTUIAU
MHOBATMBHMM aKTUBHOCTUMa, npeay3eha cy Hasena nobosbliare
KBanuTeTa npouseoaa uau ycnyra (38,39%).
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On the basis of analysis of obtained data of the observed
sample of enterprises, we can note that 32.53% of enterprises of
the observed sample introduced product innovation (goods or
service). Process innovation was introduced by 41.01% of
enterprises, innovation in enterprise organization 31.11%, and
marketing innovation by 32.12% of enterprises from the observed
sample.

The highest intensity of innovation was realised in the field
of process Innovation, in large enterprises (72.55%), medium
enterprises (41.69%), and in small (28.86%)).

When we observe enterprises from the point of view of
innovation active enterprises, that is, those enterprises which have
introduced product innovation (of goods or service), andy/or process
innovation, and also had abandoned or ongoing innovation activities
in the period 2006-2008, we can see that 45,25% out of the total
number of observed enterprises in the sample were innovation
active.

Innovation activity of enterprises increases as their size
increases. Therefore, there is 80,39% of innovation active
enterprises in the observed number of large enterprises, 46,78% in
the observed number of medium enterprises, while 30.20% of
innovation active enterprises is in the group of small enterprises.

When we observe product innovators only, 66,67% are
large enterprises, 33.90% medium enterprises, and 18,12% are
small enterprises. Large enterprises are leaders in the field of
process innovation with (72,55%), while medium enterprises are
represented with (41,69%) and small with (28,86%).

Most of the enterprises which are a part of an enterprise
group are large enterprises (50.98%) in relation to the total
number of large enterprises of the observed sample, which also
refers to innovation active enterprises (53.66%).

When it comes to development of innovation itself,
concerning product innovation, enterprises mostly developed newly
Introduced products (goods or services) inside enterprises or groups
of enterprises they belong to (60.87%), while in the smallest
number of cases they decided to give development of newly
Introduced products over to other enterprises or institutions
(8.70%).

Process innovators mostly decided to cooperate with other
enterprises or institutions while developing process innovation
(39.90%), and in the smallest number of cases decided to develop
process innovation in other enterprises (21.18%).

Enterprises which during the period 2006-2008 were
innovation active mostly purchased machines, equijpment and
software (88.39%), carried out staff training in or out of enterprise
with aim to develop and/or improve new or significantly improved
products and processes (69.64%), and also intramural research and
development activities (66.07%), introducing innovation to the
market (46.88%), other innovation activities (40.63%), and
extramural research and development services (32.59%), while the
smallest number of enterprises were buying external knowledge
(26.79%).

In line with this, the highest expenditure in 2008 was for
purchase of machines, equipment and software (61.73%), while the
least was spent on acquirement of extramural knowledge
concerning innovation activities (“know-how”, patents, etc.),
(0.29%).

As the most important effect which was accomplished
through innovation activities, enterprises stated improvement of
quality of products or services (38.39%).
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1. MPEAY3ERA MPEMA BPCTU MHOBALIMIE N BEJTMHHW MPEAY3ERA Y NEPNOAY 2006 — 2008. TOAUHE

ENTERPRISES BY TYPE OF INNOVATION AND SIZE OF ENTERPRISE IN PERIOD 2006 — 2008

Bpoj/No. 223/09

%

MNpeay3eha koja cy yBena nHoBauuje

Yuewhe Enterprises introduced innovation of
npeayseha y
y30pKYy Y L
BennunHa npenyseha Share of npoussoaa/ opraHusaumijm y Enterprise size
enterprises in ycnyre npoueca npeqy3eha MapKeTUuHry
saen P product] process in enterprise in
P service organisation | marketing
YKYMHO 100 32,53 41,01 31,11 32,12 TOTAL
Mana 30,10 18,12 28,86 18,79 21,48 small
cpeara 59,60 33,90 41,69 33,22 34,58 medium
BeNMKa 10,30 66,67 72,55 54,90 49,02 large
2. NPEQY3ERA NPEMA BPCTU MHOBALMIE U NOAPYYIY AJENATHOCTU Y MEPUOAY 2006 — 2008. TOAMHE
ENTERPRISES BY TYPE OF INNOVATION AND SECTION IN PERIOD 2006 — 2008 %
MNpeay3eha koja cy yBena nHoBauuje
Yueuwhe Enterprises introduced innovation of
npeayseha y
BennuuHa npepyseha y30pky npoussoaa/ Y i y Enterprise size
PeAY Share of ycnyre npoueca opramsaLn MapKETUHTY P
ises Ji npeayseha
enter,;);/,;es; e{ n the product process | jn enterprise in
P service organisation marketing
YKYMHO 100 32,53 41,01 31,11 32,12 TOTAL
C Bahere pyna v kameHa 2,22 18,18 27,27 27,27 18,18 ¢ Mining and quarrying
D MpepahuBauka nHaycTpuja 56,77 36,30 43,77 30,25 34,52 b Manufacturing
MponsBoara u cHabajeBare .
E  eneKTpUIHOM EeHEprijoM, racoM 7,47 24,32 4324 32,43 16,22 |E Electricity, gas and
1 BOZOM water supply
TproB1Ha Ha BE/TMKO M TProBuHa Wholesale and retail
Ha Mano, oripaBka MOTOPHUX G trade, repair of motor
G BO3wna, MOTOUMKana u npegMeTa 16,77 13,25 30,12 26,51 27,71 vehicles, motorcycles
3a IM4YHY ynoTpeby u and personal and
Z[OMaRNHCTBO household good's
I Caobpahaj, CKnaavwTere 1 Bese 6,26 35,48 29,03 25,81 2581 |7 [r@nspor, storage and
communication
] OuHaHCMicKo NocpeaoBatbe 4,65 69,57 69,57 60,87 6520 |s fiancal
intermediation
AKTUBHOCTW y BE3M Ca .
K HekpeTHMHaMa, “3HajMIbMBaHE U 5,86 34,48 37,93 34,48 27,59 K Real estate, renfing

NOCNOBHE aKTUBHOCTU

and business activities
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3. MHOBATVBHO AKTWBHA MPEAY3ERA' Y MEPNOAY 2006 — 2008. FOAVHE
INNOVATION ACTIVE ENTERPRISES ' IN PERIOD 2006 — 2008
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%

YKYIMHO Mana Cpeama Benunka .
BenunumHa npeayseha TOTAL Small Medium Large Enterprise size

Ydewhe npeayseha y y3opky 100 | 30,10 59,60 10,30 | Share of enterprises in sample
WUHoBaTMBHO akTUBHa npepyseha y 45,25 30,20 46,78 80,39 Innovation active enterprises’ in
Y30pKy sample

MHoBaTopu npon3soaa’ 32,53 18,12 33,90 66,67 Product innovators®

MHosaTopu npoueca’ 41,01 28,86 41,69 72,55 Process innovators®

MHoBaTopu nponssoaa u npoueca* 28,69 16,78 29,49 58,82 Product and process innovators’

HepoBpLueHe n/vnmn NpekuHyTe MHOBATUBHE 3,03 2,68 2,37 7,84 Ongoing andyor abandoned innovation

aKTUBHOCT®

80,0

70,0 -
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40,0 -

30,0 -

20,0 |

10,0

0,0 -

MHoBaTopu npou3soaa

Product innovators

MNHoBaTopm npoteca
Process innovators

MHoBaTopu npoussoda u

Product and process innovators

M cpeara

medium

npoueca

BEMNKa

large

activity’

HepospLueHe n/vnn
NPeKMHyTe NHOBAaTUBHE
aKTMBHOCTYU

Ongoing andy/or abandoned
innovation activity

pachmkoH 2. iHoBaTnBHE akTMBHOCTU Npeay3eha y nepuoay 2006 — 2008. roanHe
Graph 2. Innovation activity of enterprises in period 2006 - 2008

! MiHoBaTMBHO akTUBHa Npeay3eha cy npeayseha Koja Cy yBena uHoBaLmjy npoussoaa (hManukor Mpou3Boaa UM yCiyre) Uam MHoBauMjy npoueca, unn npedyseha

Koja Cy 3anoyena MHOBATMBHY akTUBHOCT UMM Cy je NMpekuHyna (HanywTeHe UM NpekMHyTe MHOBATUBHE akTUBHOCTU).

Innovation active enterprises are enterprises that have introduced product and process innovation or those that had ongoing or abandoned innovation activity.

2 YiHoBaTOpM Mpou3Boaa cy npeayseha Koja Cy yBena camo WHOBaLWjy Mpou3soza.
Product innovators are enterprises that have introduced only product innovation.

3 MHoeaTopy npoueca cy npeayseha koja cy yBena camMo MHOBaLWjy npoleca.

Process innovators are enterprises that have introduced only process innovation.

* YiHoBaTOpM NPOM3BOAa M NpoLieca cy npeay3eha Koja cy yBena nHoBaLujy NpoM3BoAa U MHOBaLMjy npoLieca.
Product and process innovators are enterprises that have introduced product and process innovation.

5 HepoBplueHe 1/vWnn HanylTeHe MHOBATMBHE aKTMBHOCTM Cy npedy3eha koja Cy 3anouyena MHOBATMBHY aKTMBHOCT anu je HUCY AOBPLUMAN U Cy j& NPeKUHY NN,
Ongoing andj/or abandoned innovation activity are enterprises that had ongoing or abandoned innovation activity and have not introduced any type of innovation.
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4. ONUWTWN NOAALN O MPEAY3ERMMA KOJA Cy ANO IPYNE MOBE3AHUX MPEAY3ERA

BASIC INFORMATION ABOUT ENTERPRISES WHICH ARE PART OF AN ENTERPRISE GROUP %
YKYIMNHO Mana Cpeona | Benuka .
BenunumHa npeayseha TOTAL Small Medium Large Enterprise size
Mpeay3eha koja npunagajy rpynum Enterprises which are part of an
noeesaHux npeayseha enterprise group
npeayseha y y3opky 22,63 11,41 23,39 50,98 enterprises in sample
MHOBATMBHO aKTuBHa npeayseha’ 29,91 6,67 30,43 53,66 innovation active enterprises’

Enterprises which are part of an

MNMpepy3eha koja npunagajy rpynu nosBesaHmx enterprise group and have foreign

npeayseha n uMajy ynpaBy y MHOCTPaAHCTBY

head office
npeayseha y ysopky 40,18 | 35,29 39,13 46,15 enterprises in sample
MHOBaTVBHO akTUBHa npeayseha’ 44,78 - 42,86 54,55 innovation active enterprises’

5. TPKULLTA HA KOJUMA CY MPEAY3ERA NPOAABAJIA CBOJE NMPOU3BO/E (PU3MYKE MPOU3BOAE WUIW YCIIYIE) Y MEPUOAY 2006 — 2008. FTOANHE

MARKETS IN WHICH ENTERPRISES SOLD GOODS AND SERVICES IN PERIOD 2006 - 2008 %
I | s, | Soeten | o

Peny6nuka Cpncka Republika Srpska

npeay3seha y y30pKky 89,90 92,62 89,15 86,27 enterprises in sample

MHOBATMBHO aKTuBHa npeayseha’ 91,07 91,11 91,30 90,24 innovation active enterprises’
®depepaumja bocHe n XepueroBuHe uamn Federation of Bosnia and
Bpuko AncTpukT Herzegovina or Brcko District

npeayseha y y3opky 62,02 59,73 61,69 70,59 enterprises in sample

MHOBATMBHO aKTuBHa npeayseha’ 70,09 66,67 68,12 80,49 innovation active enterprises’
3emsme EBponcke YHuje unum semsbe EU countries or
KaHguaaTtm candidates countries

npeayseha y y3opky 37,78 27,52 39,32 58,82 enterprises in sample

MHOBATMBHO aKTuBHa npeayseha’ 46,88 37,78 45,65 60,98 innovation active enterprises’
Ocrane gpxaBe Other countries

npeay3eha y y3opky 30,30 24,16 30,17 49,02 enterprises in sample

MHOBATMBHO aKTuBHa npeayseha’ 38,84 33,33 36,23 53,66 innovation active enterprises’

5.1. MPEAY3ERA MPEMA TPXXULUTY HA KOJEM CY OCTBAPWJTIA HAJBERW MPOMET Y MNEPMOAY 2006 - 2008. TOANHE
ENTERPRISES BY MARKETS IN WHICH THEY ACHIEVED THE HIGHEST TURNOVER IN PERIOD 2006 - 2008 %

o | o [ Saetn | e
Peny6nmnka Cpncka Republika Srpska
npeayseha y y3opky 70,10 74,50 69,83 58,82 enterprises in sample
WHOBAaTUBHO aKkTMBHa npeayseha’ 66,96 71,11 67,39 60,98 innovation active enterprises’
®depepaumnja bocHe n XepuerosuHe nnm Federation of Bosnia and
Bpuko AncTpukT Herzegovina or Brcko District
npeayseha y y3opky 7,07 6,71 6,44 11,76 enterprises in sample
WHOBAaTUBHO aKTMBHa npeayseha’ 7,59 8,89 5,80 12,20 innovation active enterprises’
3emsbe EBponcke YHuje unm semsmwe EU countries or
KaHanaaTn candidates countries
npeayseha y y3opky 15,35 10,74 17,29 17,65 enterprises in sample
WHOBAaTUBHO aKTMBHa npeayseha’ 17,41 11,11 20,29 14,63 innovation active enterprises’
Ocrane gpxaBe Other countries
npeayseha y y3opky 7,47 8,05 6,44 11,76 enterprises in sample
MHOBAaTUBHO aKTMBHa npeayseha’ 8,04 8,89 6,52 12,20 innovation active enterprises’

! nosaTneHO akTuBHa Npeay3eha cy npeayseha koja cy yBena MHoBauMjy Npon3soaa (pu3nyKor Npon3BoAa MK YCyre) Ui MHoBaLmMjy npoleca, unu npeayseha
KOja cy 3anoyena VHOBATUBHY akTUBHOCT WM Cy je NpekuHyna (HanyluTeHe Unu NpekuHyTe MHOBaTUBHE aKTUBHOCTM).
Innovation active enterprises are enterprises that have introduced product and process innovation or those that had ongoing or abandoned innovation activity.
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6. NHOBATOPU NPOWM3BOAA N MIHOBATOPU MPOLIECA NMPEMA HOCMOLIMA PA3BOJA NHOBALIMIE
PRODUCT INNOVATORS AND PROCESS INOVATORS BY HOLDERS OF INNOVATION DEVELOPMENT

Bpoj/No. 223/09

%

. . YKYMNHO Mana Cpeama | Benuka . .
Hocunouwm passoja nHosauumja TOTAL Small Medium Large Holders of innovation development
WUHoBaTopu nponseoaa 32,53 18,12 33,90 66,67 | Product innovators
npousBoa pasBujeH y npeaysehy 60,87 74,07 58 58,82 product developed by the enterprise
Npou3BoA pa3BujeH y capagu ca Apyrum 30,43 14,81 33 35,29 product deve/gped in cooperation with
npeaysehuma other enterprises
npou3Boza Koju je pa3euno apyro npeaysehe 8,70 11,11 9 5,88 product developed by another enterprise
WUHoBaTopm npoueca 41,01 28,86 41,69 72,55 | Process innovators
npouec paseujeH y npeaysehy 38,92 44,19 36,59 40,54 process developed in the enterprise
npouec passujeH y capaghu ca Apyrum process developed in cooperation with
npeay3sehuma 39,90 32,56 39,84 48,65 other enterprises
L. process developed by another
npouec Koju je passuno apyro npeaysehe 21,18 23,26 23,58 10,81 enterprises
80,00 1 74,07
70,00
58,82
60,00 - 58,00
50,00 A
£ 40,00 -
° 3300 %
30,00
20,00
11,11 9,00
10,00 - 5,88
0,00 -

MpounsBoa pa3sujeH y npeaysehy

Product developed by enterprise

Mpoun3soa passujeH y capaamu ca

Product developed in cooperation with

W Mana

small

ApyruM npeaysehuma

other enterprises

H cpeatba

medium

[pon3Boa Koju je pa3suno Apyro

npeany3ehe
Product developed by another
enterprises
BennKa
large

'pacdmkoH 3. MHoBaTOpWM NpoM3BoAa NpPeMa HOCMOLMMa pa3Boja MHOBaLMje NpousBoaa
Graph 3. Product innovators by holders of product innovation development
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20,00 -
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enterorise Process developed in cooperation  Process developed by another
with other enterprises enterprise
W Mana H cpearba BENMKa
small medium large

pachmkoH 4. MHoBaTOpM NpoLeca NpeMa HocuouMMa pa3Boja MHOBaUMje npoleca
Graph 4. Process innovators by holders of process innovation development

7. NHOBATVBHE AKTUBHOCTW I'IPELly3E'F\A1 MPOBEAEHE Y MEPNOAY 2006 — 2008. TOANHE
INNOVATION ACTIVITIES OF ENTERPRISES' REALIZED IN PERIOD 2006 — 2008 %

YKYMNHO Mana Cpeama Benwuka

TOTAL Small Medium Large Innovation activities

MHOBaTUBHE aKTUBHOCTU

YKyMHe UHTepHe akTUBHOCTU UCTPaXxusama v pasoja 66,07 57,78 65,94 75,61 | Intramural research and development, total
KOHTUHYMpaHe aKTMBHOCTM UCTPaXMBaHa U pasoja 30,41 30,77 23,08 51,61 continuous R&D
NoBpeMeHe aKTUBHOCTU UCTpaXkvBarba U pasoja 69,59 69,23 76,92 48,39 occasional R&D
EkcTepHe ycnyre ncrpaxwvsara 1 pa3soja 32,59 20 30,43 53,66 | Extramural R&D
Ha6agka mawuHa, onpeme i codTepa 8839 | 86,67 8696 9512 ;‘ggﬁ’f” of machinery, equipment and
HabaBka 3Hatba Koje ce Hanasu ussaH npeayseha 26,79 28,89 23,19 36,59 | Acquisition of other external knowledge
Obyka 3a MHOBaTMBHE aKTMBHOCTU 69,64 60 68,84 82,93 | Training for innovation activities
YBohere nHoBaumja Ha TpXULWTe 46,88 40 46,38 56,10 | Marketing introduction of innovation
Ocrane nHoBaTMBHE aKTMBHOCTU 40,63 24,44 39,13 63,41 | Other innovation activities

! MiHoBaTMBHO akTuBHa nNpeay3eha cy npeayseha Koja Cy yBena uHoBaLmjy Npoussoaa (hManukor Mpou3Boaa UM yCiyre) Uam MHoBauMjy npoueca, unn npedyseha
KOja cy 3anoyena VHOBATUBHY akTUBHOCT WM Cy je NpekuHyna (HanyluTeHe Unu NpekuHyTe MHOBaTUBHE aKTUBHOCTM).
Innovation active enterprises are enterprises that have introduced product and process innovation or those that had ongoing or abandoned innovation activity.
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7.1. U30ALM 3A UHOBATUBHE AKTUBHOCTM MPELY3ERA! Y 2008. FOANHU
EXPENDITURE ON INNOVATION ACTIVITY ! IN 2008 %

YKYMNHO Mana | Cpegwa | Benuka . . .
M3paum 3a MHOBATUBHE aKTUBHOCTU TOTAL Small | Medium Large Expendiiture on innovation
YKYMHO 100 3,04 38,91 58,06 TOTAL
TpOLIJl.(OBVI MHTEPHWUX aKTUBHOCTMN UCTPaXKunBara v 23 7,63 14,51 29,50 Expenditure of intramural research and
pa3Boja development
;gg:é?:w EKCTEpHUX yCnyra UCTpaxusatea 1 1,07 0,85 1,96 0,48 Expenditure of extramural R&D
TpowkoBK 3a HabaBKy MaluMHa, onpeMe u codpTeepa 61,73 85,16 72,85 53,05 Exp gnd/ture of acquisition of machinery,
equijpment and software
TpOLUKOBU 3a yCBajare eKCTEPHOr 3Hatba Expenditure of acquisition of other external
- 0,29 0,31 0,33 0,25
yCMjepeHor Ha MHOBaTUBHE aKTUBHOCTU knowledge
TpowkoBK 3a 0bpa3oBame 1 00yKy 2,26 2,13 1,99 2,45 ﬁxp end/.ture ofgqucat/on and training for
innovation activities
TpoLuKkoBK 3a cBe 065MKe An3ajHa 0,36 0,50 0,62 0,19 Expenditure of all forms of design
TPOLUKOBN MapKeTUHra 11,29 3,42 7,73 14,08 Marketing expenditure
11,29%
0.4 23,00%
! TPOLUKOBU MHTEPHMX aKTUBHOCTM UCTPaXkmBakba U pa3Boja
2,26% Expenditure of intramural research and development
1,07% TPOLLKOBM €KCTEPHUX YCIyra UCTPaXWBak-a U pasBoja

Expenditure of extramural research and development

B TpowkoBK HabaBKe MalluMHa, onpeMe u cocdTeepa
Expenditure of acquisition of machinery, equipment and software

B TPOLLKOBW yCBajaHa EKCTEPHOr 3HaHa YCMjepeHor Ha MHOBaTUBHE
AKTUBHOCTM
Expenditure of acquisition of other external knowledge

H TpoLikoBu obpa3oBarba 1 0byke

Expenditure of education and training for innovation activities

B TpoLKoBK CBKX 0bnmKa ansajHa
Expendiiture of all forms of design

TPOLIKOBU MapKeTUHra
Marketing expenditure

61,73%

'pacdmkoH 5. U3gaum 3a nHoBaTMBHE akTMBHOCTM Y 2008. roamHn
Graph 5. Expenditure of innovation activity in year 2008

! MiHoBaTMBHO akTUBHa Npeay3eha cy npeayseha Koja Cy yBena uHoBaLmjy Npoussoaa (hManukor Mpou3Boaa Uiv yCiyre) Uam MHoBaumjy npoueca, unn npedyseha
Koja cy 3amnoyenia UHOBaTUBHY aKTMBHOCT WK Cy je NpekuHyna (HanyluTeHe Uan NpekMHyTe MHOBaTUBHE aKTUBHOCTM).
Innovation active enterprises are enterprises that have introduced product and process innovation or those that had ongoing or abandoned innovation activity.
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7.2. OOHOC N3OATAKA 3A NHOBATMBHE AKTUBHOCTU U YKYIMHOT MPUXOAA NHOBATUBHO AKTUBHIX I'IPE,CI,yBE'FrA1 Y 2008. rognHn

RATIO OF TOTAL TURNOVER AND EXPENDITURE ON INNOVATION ACTIVITY OF ENTERPRISES' IN 2008 %
YKYMNHO | Mana | Cpeawa | Benuka
TOTAL Small | Medium Large
YKYMNHO 4,43 4,01 4,35 4,51 TOTAL
NHTepHe akTUBHOCTU UCTpaXvBara U pasBsoja 1,02 0,31 0,63 1,33 Intramural research an development
EKCTepHe ycnyre nctpaxvsama 1 pa3soja 0,05 0,03 0,09 0,02 Extramural R&D
HabaBka MaluvHa, onpeme u cocbTeepa 2,73 3,41 3,17 2,39 Acquisition of machinery, equipment and
software
YCBajatbe eKCTEPHOT 3Hatba yCMjEpeHor Ha 0,01 0,01 0,01 0,01 Acquisition of other external knowledge
MHOBAaTMBHE aKTUBHOCTMW
Obpa3zoBarbe 1 0byka 0,10 0,09 0,09 0,11 EdL{a_a{'/on and training for innovation
activities
Ceun 06:1MUM An3ajHa 0,02 0,02 0,03 0,01 All forms of design
TpOLIKOBU MapKeTUHra 0,50 0,14 0,34 0,64 Marketing expenditure

8. NHOBATUBHO AKTMBHA I'IPE,EI,Y3E'F1A1 KOJA CY NOJEAMHE E®EKTE MHOBALIMIA O3HAYMIIA KAO BEOMA 3HAYAJHE

ENTERPRISE WITH INNOVATION ACTIVITY' WHICH SPECIFIED FFFECT OF INNOVATION MARKED AS VERY IMPORTANT %
. YKYMNHO | Mana Cpegrwba | Benuka . .
EcekTn nHoauuja TOTAL Small | Medium Large Effect of innovation
MNoBehare acopTMaHa Npon3Boaa UM ycnyra 35,27 33,33 33,33 43,90 Increasing range of goods or services
Mpoaop Ha HoBa TpXMLWTa 1 nosehatrbe Entry to the new marktet and increasing
TPXULIHOr yajena 22,77 15,56 21,74 34,15 of market share
Mobosblare KBanuTeTa NPOU3BoAa WK ycnyra 38,39 33,33 39,86 39,02 Quality improvment of goods or services
3aMjeHa 3acTapjenux npousBoaa, ycnyra unm 7
] %] p aa, yenyl 29,02 26,67 27,54 36,59 Replacemnt of obsolte goods, services
npoueca and process
MNosehare GpnekcnbrunHoCT1 Npon3BoAHE UK Increasing of production flexibility or
npyxata ycnyra 25,00 13,33 25,36 36,59 service delivery
MNoBehare kanauuTeTa 3a NPOM3BOAHY 30.80 20.00 3551 26.83 Increasing of production capacity or
npou3Bofa Wau npyxawe ycnyra ! ! ! ! service delivery
Mob6osbluake 34paBCTBEHUX U CUIYPHOCHMX Improving of health and safety aspects
acnekaTa v CMakere WTETHUX yTuuaja Ha 19,64 8,89 22,46 21,95 and reducing harmful impact on the
OKOJIMHY enviroment
CMamemne TpoLlKoBa paja no jeanHuum 18,75 20 18,84 17,07 Reduct/qn of labor costs per unit of
npouseoaa production
. . Reduction of labor costs per unit of

CMambene TpOLKOoBa MaTepujana u eHepruje 15,63 17,78 14,49 17,07 production
MNosehare pobutn npepyseha 22,77 22,22 20,29 31,71 Increasing of enterprise profit

! MnosaTnBHO akTMBHa Npeay3eha cy npeayseha koja Cy yBena MHoBaLMjy Npou3soaa (hManuKor NpoM3Boaa UM ycnyre) Unu nHosaumjy npoueca, unv npeayseha
KOja Cy 3anoyena MHOBATUBHY aKTUBHOCT WU Cy je NPekuHyna (HanyluTeHe Wau NpPekUHyTe MHOBAaTUBHE aKTUBHOCTM).
Innovation active enterprises are enterprises that have introduced product and process innovation or those that had ongoing or abandoned innovation activity.
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9. NHOBATUBHO AKTMBHA I'IPE,EI,y3E'F1A1 KOJA CY NOJEAMNHE N3BOPE NHOOPMALIMIA O3HAYUITIA KAO BEOMA 3HAYAJHE

INNOVATION AVTIVE ENTERPRISES' WHICH SPECIFIED SOURCE OF INFORMATION MARKED AS VERY IMPORTANT %
. YKYIMNHO Mana Cpenrwba | Benuka . .
W3Bopu nHbopMaumja TOTAL Small | Medium Large Source of information
YHyTap npeay3eha unu rpyne npeayseha 34,82 28,89 32,61 48,78 Within the enterprise or enterprise group
[obaerbaun 19,64 15,56 18,12 29,27 Suppliers
KnujeHtn nnn kynum 22,77 15,56 22,46 31,71 Clients or customers
KoHKypeHTn nnu gpyra npeay3seha ns cektopa 10,71 11,11 11,59 7,32 Competitors or other enterprises
KOHGIVTAHT. areHLMie 33 NOCTIOBHA MCTDaXMBarLE Consultatnt, agency for business researching
VT ! H P 6,25 6,67 5,07 9,76 or private R&D institutes
WM NPUBATHN UCTPaXMBAYKN UHCTUTYTH
dakynTeTn unu apyre BUCOKOLLKOICKE yCTaHOBE 2,68 4,44 2,90 - Faculties or other higher education institution
[p>XaBHW UK jaBHU UCTPaXXMBAYKN UHCTUTYTU 3,57 6,67 2,90 2,44 Government or public research institutes
KoHdbepeHuuje, cajMoBu, nsnoxobe 12,95 15,56 12,32 12,20 Conferences, trade fairs exhibitions
Hayurm Haconuan v KOMepUVjanHe/TexHu ke 8,93 6,67 10,87 4,88 Scinetific journals, trade/technical publications
ny6nukaumje
MpodecroHanHa n rpaHcka yapyxerba 5,36 6,67 4,35 7,32 Professional and trade association
NHTepHeT 31,70 28,89 32,61 31,71 Internet

10. NPEAY3ERA KOJA CY YBEJTIA UHOBALIMIE Y OPTAHM3ALIMIN Y NMEPMOAY 2006 — 2008. FOANHE

ENTERPRISES THAT IMPLEMENTED ORGANISATIONAL INNOVATION IN PERIOD 2006 — 2008 %
YKYIMNHO Mana Cpearwsa | Benuka
TOTAL Small | Medium Large
Mpenyseha y y3opky 31,11 18,79 33,22 54,90 Enterprises in sample
MHoBaTMBHO akTMBHa npeayseha 61,61 53,33 62,32 68,29 Innovation active enterprises’

! nosaTneHO akTuBHa Npeayseha cy npeayseha koja cy ysena MHoBauMjy Npon3soaa (pu3nyKor Npon3Boaa MK YCIyre) Ui MHoBaLmMjy npoleca, unu npeayseha
KOja cy 3anoyena VHOBATUBHY akTUBHOCT WM Cy je NpekuHyna (HanyluTeHe Unu NpekuHyTe MHOBaTUBHE aKTUBHOCTM).
Innovation active enterprises are enterprises that have introduced product and process innovation or those that had ongoing or abandoned innovation activity.
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10.1. E®EKTU NHOBALMIA'Y OPIAHU3ALIMIN KOJE CY MPEAY3ERA O3HAYUIA KAO BEOMA 3HAYAJHE

ENTERPRISE WHICH SPECIFIED EFFECTS OF ORGANISATIONAL INNOVATION MARKED AS VERY IMPORTANT %
: YKYMNHO Mana Cpeona | Benuka . .
Edektn nHoBaumja TOTAL Small | Medium Large Effect of innovation
CkpahuBamwe BpeMmeHa noTpebHor 3a Reducing the time needed for
peakuujy Ha noTpebe Kynaua wnm reaction on customers or suppliers
po6assbaua needs
npeayseha y y3opky 35,06 35,71 32,65 42,86 enterprises in sample
MHOBATMBHO aKTuBHa npeayseha’ 38,41 37,50 37,21 42,86 innovation active enterprises’
No6osbabe cNOCO6HOCTM pa3Boja HOBUX Improving skills for development of
npoussoga uau npoueca new products or process
npeayseha y y3opky 32,47 21,43 33,67 39,29 enterprises in sample
MHOBATMBHO aKkTWBHa npeayseha’ 36,23 25 38,37 39,29 innovation active enterprises’
Mo6osbiakbe KBaIMTETaA NPOM3BOAA UK Quality improvement of
ycnyra products or process
npeayseha y y3opky 48,05 42,86 48,98 50 enterprises in sample
MHOBATMBHO aKkTWBHa npeaysehal 52,17 45,83 54,65 50 innovation active enterprises’
CMarere TpowKoBa No jeauHnun Reducing costs per product units
npoussoaa
npeayseha y y3opky 17,53 21,43 15,31 21,43 enterprises in sample
MHOBATMBHO aKkTWBHa npeaysehal 18,84 25 16,28 21,43 innovation active enterprises’
n - - Improvement of communication and
o6osbliatbe KOMyHMKauuje n pasmjeHe . . i
- exchange of information within the
nHdbopmaumja yHyTap npeayseha nnam ca A . !
rum npeayzehMMa MM yCTaHOBaMa enterprise or with other enterprise or
RPY peay y institutions
npeay3seha y y30pky 41,56 28,57 42,86 50 enterprises in sample
MHOBATMBHO aKkTWBHa npeaysehal 42,75 29,17 44,19 50 innovation active enterprises’
11. MPEAY3ERA KOJA CY YBENIA MIHOBAUMIE Y MAPKETUHIY Y MEPVUOAY 2006 — 2008. FTOAVHE
ENTERPRISES THAT IMPLEMENTED INNOVATION IN MARKETING IN PERIOD 2006 — 2008 %
YKYMNHO Mana Cpearba | Benuka
TOTAL Small | Medium Large
MNpeay3eha y y3opky 32,12 21,48 34,58 49,02 Enterprises in sample
MHOBaTUBHO akTMBHa npeaysehal 59,38 51,11 60,87 60,98 Innovation active enterprises’

11.1. NPEAY3ERA KOJA CY MOJEANHE EPEKTE MHOBALIMIA'Y MAPKETUHIY O3HAYWIIA KAO BEOMA 3HAHAJHE

ENTERPRISES WHICH SPECIFIED EFFECTS OF MARKETING INNOVATION MARKED AS VERY IMPORTANT

%

Edektv nHosauuja Yl;_él;l_;lLO 23;;3// (/ifl):a%b ;7 Bf;g(: Effect of innovation

MoBehawe unu 3apgpxaBame nocrojeher Increasing or maintaining of existing
yyewha Ha TpXXUwWTy market share

npeay3seha y y30pKky 38,36 18,75 43,14 44 enterprises in sample

MHOBATMBHO aKTuBHa npeayseha’ 45,45 26,09 51,19 44 innovation active enterprises*
Mnacupame nponssopa HOBMM rpynama Product placement to the new group
Kynaua of customer

npeay3seha y y30pKky 29,56 15,63 34,31 28 enterprises in sample

MHOBATMBHO aKTuBHa npeayseha’ 34,85 21,74 40,48 28 innovation active enterprises*
Mnacupamwe nponssoaa Ha HOBa Product placement on the new
reorpadcka TpxmwTta geographical markets

npeay3seha y y30pKky 16,35 15,63 17,65 12 enterprises in sample

MHOBATMBHO aKTuBHa npeayseha’ 19,70 21,74 21,43 12 innovation active enterprises*

! nosaTneHO akTuBHa Npeayseha cy npeayseha koja Cy ysena MHoBauMjy Npon3soaa (pu3nyKor Npon3Boaa UMK YCIyre) UM MHoBaLMjy npoleca, unu npeayseha
KOja Ccy 3anoyena MHOBaTUBHY akTUBHOCT WM Cy je NpekuHyna ( HanylTeHe UK NpeKUHyTe MHOBaTUBHE akTUBHOCTHM).
Innovation active enterprises are enterprises that have introduced product and process innovation or those that had ongoing or abandoned innovation activity.



CTATUCTUKA NHOBATUBHUX AKTUBHOCTU
INNOVATION ACTIVITIES STATISTICS
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AVERAGE AGE OF ENTERPRISE EQUIPMENT
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%

CrapocT onpeme Yl;_él;l;lLO gj;;a// %’:j&b na; Bf;g(: Age of equipment
Crapwmja oa 10 rogmHa Older than 10 years
npeayseha y y3opky 41,55 33,38 43,06 56,63 enterprises in sample
MHOBATMBHO aKkTWBHa npeayseha’ 35,82 24,04 35,03 51,40 innovation active enterprises*
U3mely 5 n 10 roauHa Between 5 and 10 years
npeay3seha y y30pKky 24,96 30,07 23,63 17,71 enterprises in sample
MHOBATMBHO aKTuBHa npeayseha’ 21,96 24,67 22,08 18,56 innovation active enterprises'
Usmehy 3 n 5 rogmHa Between 3 and 5 years
npeayseha y y3opky 16,97 17,40 17,57 12,19 enterprises in sample
MHOBATMBHO aKkTWBHa npeayseha’ 17,31 18,78 17,75 14,23 innovation active enterprises'
U3mehy 1 n 3 roguHe Beetwen 1 and 3 years
npeay3seha y y30pky 12,86 16,75 11,51 9,26 enterprises in sample
MHOBATMBHO aKTuBHa npeayseha’ 18,93 28,80 18,11 10,88 innovation active enterprises'
Mame oa roguHy AaHa Less than year
npeayseha y y3opky 3,67 2,40 4,23 4,21 enterprises in sample
MHOBATMBHO aKkTWBHa npeayseha’ 5,98 3,71 7,02 4,93 innovation active enterprises'
4% 5,98
13% / \
\ 18,93X
35,82
41%
17%—
17,31J
21,96
25%
M cTapuja oa 10 M n3mehy 51 10 M crapvja oA 10 m v3Meny 5 u 10
older than 10 years between 5 and 10 years older than 10 years between 5 and 10 years
uamehy 31m 5 namehy 1 1 3 msmehy 3mn 5 nsmehy 1 n 3
between 3 and 5 years between 1 and 3 years between 3 and 5 years between 1 and 3 years

Mak€ 07 FoAMHY AaHa
less than 1 year

'pachmkoH 6. MNpocjeyHa cTapocT onpeme npeay3eha y y30pky
Graph 6. Average age of equipment in enterprise sample

Makb€e 0ff FoAMHY AaHa
less than 1 year

pacmioH 7. Mpocjeya CTapocT onpeme Y MHOBaTVBHO akTUBHUM npeay3ehnmat
Graph 7. Average age of equipment in innovation active enterprises*

! MnosaTnBHO akTuBHa npeay3eha cy npedyseha koja Cy ysBena MHoBaUmjy Npou3soaa (pM3nuKor Npou3Boaa MK YCyre) Ui MHoBaumjy npoleca, unu npeayseha
KOja Cy 3anoyena VHOBaTUBHY aKTUBHOCT WA Cy je NpeknHyna ( HanylTeHe UK NpeKUHyTe MHOBaTUBHE akTUBHOCTHM).
Innovation active enterprises are enterprises that have introduced product and process innovation or those that had ongoing or abandoned innovation activity.
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METOAOJIOWKA OBJALIHEHA

WcTpaxuBarwe O MHOBAaTMBHMM aKTMBHOCTMMa npeay3eha
crnpoBeAeHO je nMNpBM  NyT Kao  eKCNepuMeHTanHO  nunoT
UcTpaxuBare, Ha 6asn y3opka, y cknagy ca MeTOAONOWKUM
npenopykama OECD-a u Eypoctata. Kao okBup 3a u3b6op y3opka
CNYXMO je CTaTUCTUYKM MOCNOBHU perncrap U CBuU pes3yntaTu Koju cy
[06MjeHn 0BUM UCTpaXkMBakeM Cy Y AMPEKTHOj BE3W Ca KBANUTETOM
nogataka u3 perucrpa. CBpxa MCTpakmBarba je aobujarbe noaaTaka
0 MHOBATUBHWUM aKTUBHOCTMMa npeay3eha.

Y y30pak Cy yk/bydeHe cCBe Tpu BenunuuHe npeayseha,
mana (10 — 49 3anocnenux), cpeawa (50 — 249 3anocneHux) wu
Bennka (250 w Buwe), Aok cy Mukpo npeayseha (mMamwe op 10
3anoc/eHnx) Uck/byyeHa. Y3opak obyxsaTa cnegehe gjenatHocTu :

C Bahere pyaa v kameHa

D Mpepahusayka nHaycTpuja

E MNpousBoamwa W cHabgjeBarbe eneKTPUYHOM EHEeprujoM, racom wu
BOZOM

G TproBvHa Ha BeNWKO W TProBMHa Ha Mano, OnpaBka MOTOPHUX
BO3WNa, MoOTouMKana W npeaMeTa 3a JIMYHY ynotpeby u
AoMahMHCTBO

I Caobpahaj, cknaguwTere n Bese

J ®uHaHCKjcKo nocpenoBambe

K AKTMBHOCTM Y BE3M Ca HEKPETHWHaMa, U3HajM/buBare U NOC/IOBHE
AKTUBHOCTW.

MNpema lMNpupy4HnKy 3a NpuKyn/bakbe 1 TymMadere noaartaka o
nHoBauujama (Oslo manual, III edition, 2005, y mn3pgarwy OECD u
Eurostat) kopuwTteHe cy cneaehe aedpuHnumje :

MHoBauMja je npuMjeHa HOBOr MMM 3Ha4yajHO MobosbluaHor
npousBoAa WKW ycnyre, npoueca, WM MapKeTUHLUKE MeToAe WM
HOBE OpraHv3aLMoHe MeTOoAe y MOC/oBaky, OpraHn3aumju paja uam
opgHocuMa npepy3eha ca OKpyxerweM. KMHoBaTUBHE aKTMBHOCTM
obyxBaTajy MHOBauuje nponsBoda, MHOBaLMje npoueca, MHoBauuje y
opraHu3auuju npegyseha u uHoOBauuje y MapkeTuHry. WHoBaumja
mMopa 6uTn HoBa 3a npepy3ehe, Mako je MHOBaLUMjy MOXAa pa3BuIo
Heko Apyro npeaysehe.

MHoBauuja npoussoaa je ysohere Ha TpXuILTEe HOBOM MM
3HayajHo nobosblaHor GU3MYKOr MPoU3BOAa WU ycayre y CMUCIy
FbUXOBMX KapaKTepucTMka Kao LWTO Cy MOryhHOCTM KopuTera
npov3BoAa WK YCryre uaun wuxosa npunarofheHocT KopucHuky. OBo
yK/byyyje 3HayajHa nobosbluaka TEeXHUYKMX  KapaKTepucTuka,
KOMMOHEHTU W MaTepujana, yrpaheHor codTBepa, KOPUCHUYKE
OPUJEHTUCAHOCTU WU APYrUX (PYHKUMOHANHUX KapaKTepucTuka.
MHoBaumja npoussoaa (Hoeor uau nobosbwaHor) Mopa 6uTK HoBa 3a
Balwe npeay3ehe, ann He HYXHO 3a Balle TpxwuwTe. Huje npecyaHo
fa M je MHOBauujy M3BOPHO pa3BuIO Bawe npeaysehe UM Heko
Apyro.

ViHoBauuja npoueca je umnaeMeHTaumja HoOBOI MW 3HaYajHO
nobosblaHOr HauMHa npou3BoAke WMAn ucnopyke. OBO yK/bydyje
3HayajHe MpoMjeHe y TexHuuu, onpemu u/vnu codpTeepy. MHoBauuja
npoueca (HoBa wnuM YyHanpeheHa) Mopa 6uTM HOBa 3a Bawe
npeaysehe, a Bawe npeaysehe He mMopa 6UTU HYXHO NpBO Koje je
yBeno Taj npouec. lpu ToMe Huje 6UTHO Aa M je WHOBauujy
pa3Buio Bawe WM Heko Apyro npeay3sehe.  Uck/byumso
opraHu3aumnoHe 1 MeHallepcke npoMjeHe He cMaTpajy ce MHOBaLMjoM
npoueca.

MHoBaumja y  opraHusaumiju npegyseha je  HoBa
opraHusaumoHa MeToda Yy MNOCMNOBHOj npakcu Bawer npeay3eha
(yk/pydyjyhu ynpasrbarbe 3HarbeM), OpraHu3auuju pagHor Mjecra
WM ogHocMMa ca Apyrum cybjektuma Kojom ce sawe npeaysehe Huje

kopuctuno. OpraHu3aumoHa uWHoBauuja ™Mopa 6wt  pesyntaT
CTpaTeLuke oanyke ynpase npeayseha.

MapkeTuHLwwa MHOBaLMja  jecTe npumjeHa HOBOI
MapKeTUHILKOr KOHLenTa uauM CcTpaTerMje Koja ce 3HayajHo

pasnukyje oa noctojeMx MapKeTUHLIKMX NOoCTyrnaka Yy BaweMm
npeaysehy u Koja npuje Huje KopuwTeHa. 3axTjeBa 3HauyajHe
npoMjeHe y Au3ajHy WAM nNakoBakby MNpPOM3BOAA, Nacvpamy
npov3BoAa Ha TPXWUWTE, NpoMouunju npovssoga wan oapehusamy

Bpoj/No. 223/09

METHODOLOGICAL EXPLANATIONS

Survey on innovation activity of enterprises was carried out
for the first time as experimental pilot survey, based on sample, in
accordance  with  OECD  and  Eurostat  methodological
recommendations. Statsitical business register was used as a
frame for sample selection and all results obtained through this
survey are in direct correlation with the quality of the data from
register. Main goal of the survey is to obtain data about innovation
activity of enterprises.

All three sizes of enterprises were included in the sample,
small (10 -49 employees), medium ( 50 — 249 employees) and
large (250 and more), while the micro enterprises (less than 10
employees) were excluded. The sample covers following sections :
C Mining and quarrying
D Manufacturing
E FElectricity, gas and water supply
G Wholesale and retail trade, repair of motor vehicles, motorcycles
and personal and household goods
I Transport, storage and communication
J Financial intermediation
K Real estate, renting and business activities.

According to Guidelines for collecting and interpreting
data on innovation activity (Oslo manual, III edition, 2005, in a
Jjoint publication of OECD wn Eurostat) following definitions were
used !

An innovation is the implementation of a new or
significantly improved product (good or service), or process or
marketing method or a new organisational method in business
practices, workplace organisation or external relations. Innovation
activity covers innovation of a product, innovation of process,
innovation in organisation or marketing innovation. The innovation
must be new to enterprise although the innovation was possibly
developed by other enterprises.

A product innovation is the market introduction of a new
good or service or a significantly improved good or service with
respect to its characteristics such as possibility of using or user
friendlines.  This includes  significantly improved technical
charasteristics, components and materials, embedded software,
user friendlines or other functional charasteristics. A product
innovation must be new to your enterprise, but it does not need to
be new to your market. It does not matter if the innovation was
orfginally developed by your enterprise or other enterprises.

A process innovation is the implementation of a new or
significantly improved production process or distribution method.
This includes significant changes in technics, equipment and/or
software. A process innovation (new or significantly changed) must
be new to your enterprise, but your enterprise does not need to be
the first who developed that process. It does not matter if the
innovation was originally developed by your enterprise or other
enterprises. Only organisational and changes in management are
not considered as process innovation.

An organisational innovation is the implementation of a
new organisational method in business practice of your enterprise
(including knowledge management), workplace organisation or
external relations which your enterprise did not use before.
Organisational innovation must be result of strategic decision of
enterprise headoffice.

A marketing innovation is the implementation of new
marketing concept or strategy which are significantly diffrent than
excisting marketing procedures in your enterprise and which was
not in use before. It demands significantly changes in designe or
packing methods, product placement on the market, product
promotion or pricing.
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