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WHAEKCU NOTPOLLAYKUX LIWJEHA
CONSUMER PRICE INDICES

YKkynaH uHaekc notpoluaykux LujeHa y Peny6nuum Cprickoj, y jaHyapy 2025.
TOAMHeE Y OAHOCY Ha MPETXOAHM Mjecel, Buwwy je 3a 1,6%.

Y ogHocy Ha jaHyap 2024. roauHe, yKynaH MHOEKC NOTPOLLAYKUX LijeHa y
npocjeky je Buwm 3a 3,2%.

MocmarpaHo no ogjersuyma HamjeHe notpolukse (COICOP) y jaHyapy 2025.
roauHe y opHocy Ha felembap 2024. roavHe, MHOEKC ojerbka 34paBCcTBO BULLY je 3a
4,5%, wHpekc opjerbka CraHoBawe BuwN je 33 2,5%, WHAEKC opjerbka XpaHa U
BesankoxonHa nuha BuLwM je 3a 2,1%, MHAeKe oajerka PecTopanm 1 xoTenu BuLwLK je 3a
2,0%, wHpekc opjerbka Hamjewraj u nokyhcteo Buwm je 3a 1,5%, MHAOeKc ogjerbka
AnkoxonHa nuha u AyBaH W MHAekc opjerbka MpeBo3 Buwm cy 3a no 0,9%, MHoekc
opjerbka Octana gobpa u ycnyre Buww je 3a 0,5%, uHaekc opjerbka Pekpeauuja v
kynTypa BuwM je 3a 0,4% Aok je uHaekc opjerka Obpasosare Buwm 3a 0,3%. MHaexc
opjerbka KomyHukaumje ocTao je HempomujerseH, a uHaekc opjerbka Opjeha u obyha
HK je 3a 3,7%.

1. IHOEKCK NOTPOLIAYKNX LINJEHA MPEMA KITACU®UKALIIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total Consumer Price Index in Republika Srpska in January 2025, in
comparison with the previous month, was 1.6% higher.

Compared to January 2024, total Consumer Price Index was on average
3.2% higher.

By COICOP divisions in January 2025, compared to December 2024, index
of Health was 4.5% higher, index of Housing was 2.5% higher, index of Food and non-
alcoholic beverages was 2.1% higher, index of Restaurants and hotels was 2.0%,
higher, index of Furnishings, household equipment and routine maintenance of the
house was 1.5% higher, index of Alcoholic beverages and tobacco and index of
Transport were 0.9% higher, index of Other goods and services was 0.5% higher,
index of Recreation and culture was 0.4% higher, while index of Education was 0.3%
higher. Index of Communications remained unchanged but index of Clothing and
footwear was 3.7% lower.

o a
Q 12025 12025 12025 12025 Q
S Haore X204 | 12024 | @204 | 615 | S Name

00 YKYMHO 101,6 103,2 102,6 1271 00 TOTAL

01 XpaHa n 6esankoxonHa nuha 102,1 105,8 104,8 150,9 01 Food and non-alcoholic beverages

01.01 [XpaHa 101,9 104,6 104,0 149,9 01.01 | Food

01.02 |BesankoxonHa nuha 103,4 116,9 112,0 158,5 01.02 | Non-alcoholic beverages

02 AxnoxonHa nuha 1 fyBaH 100,9 104,4 101,5 147,0 02 Alcoholic beverages and tobacco

02.01  |AnkoxonHa nuha 102,4 103,3 101,4 123,3 02.01 | Alcoholic beverages

02.02 |fysaH 100,4 104,9 101,6 158,9 02.02 | Tobacco

03 Ogjeha n obyha 96,3 96,2 96,0 39,7 03 Clothing and footwear

03.01  |Opjeha 96,6 96,9 96,6 449 03.01 | Clothing

03.02 |Obyha 95,5 944 94,6 304 03.02 | Footwear

04 CraHoBatbe, BOa, ENEKTPUIHA EHEprUja, 102,5 100,9 101,8 1341 04 Housing, water, electricity, gas and other fuels
NAVH 1 Jpyri eHEPreHTy

04.01 |CraHapuHa 100,0 112,6 104,8 1371 04.01 | Actual rentals for housing

04.03  |OnpxaBatrbe v nonpasak cTambeHe jeanHuLe 100,0 102,8 100,5 136,6 04.03 | Maintenance and repair of the dwelling

04.04 |CHabpjeBatbe BOLOM U pyre KOMyHarHe 100,0 1011 100,7 121,6 04.04 | Water supply and miscellaneous services
ynyre related to the dwelling

04.05  |EnekTpudHa eHeprvja 1 [pyru eHepreHTH 103,3 99,6 101,7 135,7 04.05 | Electricity, gas and other fuels

05 HamjeLwuTaj, nokyhcTeo 1 pegosHo 101,5 100,4 100,8 115,0 05 Fumnishings, household equipment and routine
oppxaBate maintenance of the house

05.01 |HawmjewrTaj, nokyhcTBO, Tenuey 1 fipyre NoaHe 100,5 97,6 99,2 1141 05.01 | Fumiture and furnishings, carpets and other
npocTupke floor coverings

05.02  |TekcTunHM Npou3soau 3a kyhy 100,4 99,0 100,4 92,0 05.02 | Household textiles

05.03  |KyhHu anapatu 100,1 101,5 100,4 104,1 05.03 | Household appliances

05.04  |CrakneHo u cTonHo nocyhe u kyhHn npubop 100,6 102,2 101,2 91,1 05.04 | Glassware, tableware and household utensils

05.05 |AnaTu v onpema 3a kyhy 1 BpT 100,4 101,6 100,7 123,7 05.05 | Tools and equipment for house and garden

05.06  |Mpowssoaw v ycnyre 3a pedoBHO OfpXKaBake 102,5 1011 101,7 17,7 05.06 | Goods and services for routine household
kyhe maintenance
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1. MHOEKCW NOTPOLAYKMX LINJEHA NMPEMA KNACUOUKALINIM COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o a
Q 12025 12025 12025 12025 S
S Haore X204 | 12024 | 0200 | 6205 | ame
06 3ppascTBO 104,5 109,1 106,9 122,5 06 Health
06.01  |MeamnumHcKy Npon3soam 100,4 106,8 103,7 129,8 06.01 | Medical products
06.02  |3ppaBcTBeHe ycmyre, 0CUM GOMHAYKIX 114,2 115,5 115,0 11,3 06.02 | Out-patient services
06.03  |BonHuuke yenyre 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 MpeBo3 100,9 98,9 99,2 123,6 07 Transport
07.01  |MpeBo3Ha cpeacTBa 100,0 100,6 100,8 100,3 07.01 | Vehicles
07.02  |Ynotpe6a npeBo3HMX cpefcTaBa 101,1 97,8 98,4 125,0 07.02 | Use of personal transport equipment
07.03  |Ycnyre npeso3a 99,9 105,0 103,2 1421 07.03 | Transport services
08 KomyHukauuje 100,0 100,0 100,0 103,8 08 Communications
08.01  |MowrTaHcke ycnyre 100,0 100,0 100,0 105,1 08.01 | Postal services
08.02  |TenedpoHcka n Tenedakc onpema 101,5 98,6 99,8 64,7 08.02 | Telephone and telefax equipment
08.03  |TenedoHcke 1 Tenedakc ycnyre 100,0 100,0 100,0 105,9 08.03 | Telephone and telefax services
09 Pekpeauuja u kyntypa 100,4 102,0 100,9 127,6 09 Recreation and culture
09.01  |Ayano-Bu3yenHa, oTorpadeka n 102,2 97,4 98,0 75,1 09.01 | Audio-visual, photographic and information
MHEopMaTYKa onpema processing equipment
09.02  |Ocrana TpajHa fobpa 3a pekpeaLujy v 100,0 100,0 100,0 1244 09.02 | Other major durables for recreation and culture
KynT
09.03 chn;/ﬁgl/ npeaMeTV 1 onpema 3a pekpeauujy, 100,5 101,2 100,8 110,2 09.03 | Other recreational items and equipment,
BPT M KyhHW TbyoumLum gardens and pets
09.04  [Ycnyre pekpeaumje v Kyntype 100,6 101,9 101,0 126,2 09.04 | Recreational and cultural services
09.05 |HoswHe, KrbMre 1 npubop 3a nucatse 100,0 101,9 100,9 145,3 09.05 | Newspapers, books and stationery
09.06  |MyTHW apaHXManm 100,9 110,0 103,1 148,2 09.06 | Package holidays
10 ObpasoBate 100,3 100,8 100,5 102,1 10 Education
10.01  |MpenLKoncko n 0CHOBHO 06pa3oBatbe 102,4 102,7 102,6 112,5 10.01 | Pre-school and primary education
10.02  |CpeprsoLukoncko 0bpasosate 100,0 100,9 100,4 102,9 10.02 | Secondary education
10.04  |YHuBepauTeTCko 0bpasoBae 100,0 100,0 100,0 100,0 10.04 | University education
10.05 |O6pa3oBatbe Koje ce He AedmHuLLE Npema 100,9 106,9 102,8 109,9 10.05 | Education not definable by level
HMBO
1 PeCTZpaHM 1 X0Tenm 102,0 109,3 105,0 135,0 11 Restaurants and hotels
11.01  [Yroctuterscke ycnyre 102,2 109,6 105,5 137,9 11.01 | Catering services
11.02  |Ycnyre cmjewTaja 1011 107,3 101,7 118,5 11.02 | Accommodation services
12 Ocrana fobpa 1 ycnyre 100,5 103,3 101,9 122,4 12 Other goods and services
12.01  [{NnyHa wera 100,7 105,0 102,9 130,9 12.01 | Personal care
12.03  |Nuynm npegmeTy 99,8 101,5 100,7 89,3 12.03 | Personal effects n.e.c.
12.05  |Ocurypare 100,0 100,0 100,0 1074 12.05 | Insurance
12.06  |®uHaHcujcke yenyre 102,5 102,5 102,5 1444 12.06 | Financial Insurance n.e.c
12.07  |Ocrane ycnyre 100,0 101,8 101,0 116,7 12.07 | Other services n.e.c.
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'pachukoH 1. MjeceuHa v roguiikba nHdnaumja
Graph 1. Monthly and annual inflation
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METOAOIOLLKA OBJALWHEHA
[JedunHnumja MHAEKCa NOTPOLLAYKIAX LnjeHa

VHOekc noTpoluavkux LujeHa npefcTaBba Mjepy npocjeyHe npomjeHe
UnjeHa npoussoga (poba u ycnyra) koje pesugeHTHa JomahuHCTBa Kynyjy pagm
NOAMMpPersa CBOjMX NUYHIX NOTpeba.

HamjeHa

/HOeKc noTpowavkix LujeHa KOpWUCTM Ce kao Mjepa MH(pnauwje, kao
MHOMKaTOp 3@ OuyBake BPWJEQHOCTM KOO YroBopa C WHAEKCHUM Kray3ynama,
CnyXu kao fAecnatop cuHanHe noTpolre AomahuHCTaBa W KOPUCTM Ce 3a
ynopehuBarbe cTone wHdnauuje ¢ ApyriM permoHuma.

Obyxsat

MHpexc notpoLuadkux LvjeHa y Peny6nium Cpnckoj n3padyHaea ce Ha 0CHOBY
penpeseHTaTBHe NcTe npou3soda kojy y 2025. rogvkm umHm 611 npoussoaa. Ceakor
mjecelia npukynrba ce suwe of 9 000 upjeHa no yHanmpujed AeUHUCAHOM Y30pKY
npoaajHUX MjecTa 1 rpagosa.

- Teorpadbckn obyxBaT: UMjeHe Ce NpUKyNrbajy Ha LWeCT nokauuja
(rpapmoBa): bara Jlyka, BujersuHa, [ob6oj, WcrouHo Capajeso, [pujegop w
Tpebutbe.

- ObyxeaTt npoussopaa: 0byxBaheHw Cy HajBaXHMju NPOU3BOAM U yCnyre
Koje Kynyje Pe3wieHTHO CTaHOBHWLWITBO pagu (uHanHe notpowre. Obyxsat
nobapa 1 ycryra pefloBHO Ce axypupa kako 6u ce ouyBana penpe3eHTaTMBHOCT
nucTe Npon3eoga ¢ 0631PoOM Ha yKyce MoTpoLlaya U HUXOBE HaBUMKE Y nornesy
KyNOBMHE.

CHumatse uvjeHa

LivjeHe ce npukynrbajy npema yTBphieHOM pacriopedy obunacka
NpoAaBHULA M TPXKHUUA Koje Cy oapefjeHe kao Mjecta CHMMara W npema jacHo
AeduHncaHum - cneuudukalmjama npounssoaalycnyre. CHUMATErbM Ha OCHOBY TUX
MHdhopMaLmja camocTanHo Gupajy KoHkpeTaH npoussog uujy hie LujeHy cHumaTy Ha
oppeheHoM NpofajHoM MjecTy, y Ckragy ca kputepujeM HajnpoaaBaHujer npouseoga.
Kako 61 ce ocurypano fa cHumaterbu u3 MjeceLa y Mjecel| CHUMajy LiMjeHe ucTux
npou3Boaa, Te kako O1 ce MOro NPaTUTU Koje MPOM3BOAE CHUMATESbM MOCMaTpajy Ha
TepeHy, NOTPEBHO je Y YIUTHIUK YHU]ET CBE TPaxkeHe kapaKTepucTike Npoussoaa, Te
MHopMaLje 0 eBeHTYanHMM 3amjeHama yKonmko UX UMa. TakaB HauMH CHUMatba
omoryhyje npahere npomjeHe kpeTawa LvjeHa uamefly asa nepuopa Tj. npahetbe
AVHaMKKe.

3a notpebe WHOeKkca MOTPOLLAYKMX LMjeHa, CHUMake LpjeHa ce BpLuM
creefehvx AaHa y mjecelyy:

- 3a norsonpuBpeaHe NPoOU3BOAE Koju Ce MpoAajy Ha Nujauama, uujeHe
ce NpuKynbajy ABa nyTa MjeceyHo 1 To y NpBeoj 1 Tpehoj ceamuuy y mjeceLly,

- 3a cBe ocTane npou3eode LujeHe ce y cknagy ca Baxehum eBpomnckum
perynaTveama npuKynrbajy jeaHom mjeceyHo (navely 1. u 21. y mjecewyy), ¢ Tam aa ce
HYXHO OApaBa WCTV MHTepBan UameRy Npukynrbarba.

lMonpepm

IMoHaepu koju Ce NpuMjetbyjy 3a 13padyHaBak-e MHAOEeKCa NOTPOLLAYKIX LijeHa
npeacTaBrbajy CTPYKTYpY MpoCiedHe MOTPOLWHe [OMaNMHCTaBa, OAHOCHO MOKadyjy
penateHo yyelLhe onabpaHyx NpoK3Boaa 1 YCITyra Y YKYMHOj MOTPOLLHM.

OcHoBHM M3BOp MojaTaka 3a u3pady noxpepa 3a obpauyyH MHAekca
NoTPOLLAYKNX LmjeHa je AHKeTa 0 NoTpolLky AomahuHeTaea. 3a upadyHasare
MHAEeKca NOTpoLUayKuX LnjeHa o janyapa 2018. rofuHe npuMjetbyjy ce NoHAepu
koju ce ba3upajy Ha nogauuma 13 AHkeTe o noTpoLkby fJomahuHcTasa u3 2015.
roauHe. TMoxaepw ce cBake rofvHe KOPUTYjy C KpeTakeM LijeHa Y NpeTXOfHO]
TOAMHN.

Knacudukaumja

3a obpayyH nHpOekca noTpoladkux LmjeHa kopucti ce Knacudmkaumja
nnyHe noTpolre npema HamjeHn (Classification of Individual Consumption by
Purpose - COICOP), koja avjenu npou3soge W ycrnyre Ha [BaHAECT OCHOBHUX
ofjerbaka 3a koje ce 13padyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2025 consists of 611 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istoc¢no Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is reqularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in @ month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indlices are calculcated.



CAONMWTEHE CTATUCTUKE LINJEHA
PRICE STATISTICS RELEASE

Bpoj/No. 54/25

Arperauyvja

3a MHOeKc MOTpOLaykAX LujeHa noTpebHO je Hajnpuje W3pauyHaTy
€ernemMeHTapHe MHAEKCe (MHOEKC Npou3BOAa) U MHAEKCE PEnpe3eHTaTMBHUX CTaBKu
Ha HMBOY rpapjoBa. [lpu TomMe Ce Kao Mjepa CpeAre BPUJEAHOCTU KOpUCT
reomeTpujcka CpefuHa. ArperaTHW WHOEKCM Ce HakoH Tora w3padyHaBajy
kopuwwTerem Jlacnepose opmyne 3a MOHAEPUCAHY apuUTMETUUKY CPeanHy
MOYEBLLN O HAJHUXET HUBOA MHAEKCA PENpe3eHTaTMBHE CTaBKe A0 HWBOA YKYMHOT
nHpekca 3a Penybnuky Cpncky. PedbepeHTHa basa 3a nspadyHaBate WHaeKca je
2015. roanHa.

Ocrare gedurnumie

Mpowssop: 6Uno koja poba U ycnyra 3a MU4HY NOTPOLLKY Koja Ce MOXE
KyNUTI, rpyNHK Ha3uB 3a pobe v ycryre.

PenpeseHTatuBHa CTaBka: MPOWU3BOA Ha HajHWKEM HMBOY arperauuje 3a
KOju Ce MOXe NpOLWjeHnTI NoHAep.

Crona npomjeHe: cToma npoMmjeHe LujeHa y opHocy Ha oppeheru
(pethepeHTHU) nepuog.

Mpunpema caoniwTera: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuykm 3aBop 3a cratuctuky, Penybrinka Cpncka, bawa fyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [Oupektop [Oapko MunyHoBuh, rnasHu
ypenHuk — Manasu mjeceuHo — CaonwTetbe je 06jaBrbeHo Ha WHTepHETY Ha agpecy:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwhersa nogataka 06aBesHo
HaBeCTU 13BOp

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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