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WHAEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKkynaH uHaexc notpoLuadkux uujeHa y Penybnuuy Cprckoj, y anpuny 2024.
roAvHe y OAHOCY Ha MPETXOAH! MjeceL, 0CTao je Ha MCTOM HUBOY.

Y opHocy Ha anpun 2023. roauHe, yKynaH WHOEKC MOTPOLLAYKUX LijeHa Y
npocjeky je Buwm 3a 2,5%.

MocmatpaHo no ogjerbLnma HamjeHe noTpoluke (COICOP) y anpuny 2024.
roovHe y ofHocy Ha mapT 2024. roauHe, WHAEKC ofjerbka 34paBCcTBO BUWM je 33
0,4%, nHpexew opjerbaka Ogjeha n 0byha, MpeBo3 1 PectopaHu 1 xoTenu BULLK Cy 33
no 0,3%, Aok cy uHoekcy ogjerbaka XpaHa v 6esankoxonHa nuha, AnkoxonHa nuha u
nyeaH u Octana fo6pa v ycnyre euwwm 3a no 0,2%. WHpeken opjersaka KomyHukauuje
1 OBpasoBatbe ocTanu cy HempomujereHu. VHaeke opjerka HamjelwTaj u nokyhcteo
HWKK je 3a 1,1%, uHgekc ogjerbka CtaHoBawe HkM 3a 0,5%. M MHOEKC ofjerbka
Pexpeaupja 1 kyntypa Huxu je 3a 0,2%.

1. IHAEKCW NOTPOLUAYKNX LIWJEHA MPEMA KITACV®UKAL|IM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in April 2024, in comparison
with the previous month, remained unchanged.

Compared to April 2023, total consumer price index was on average 2.5%
higher.

By COICORP divisions in April 2024, compared to March 2024, index of Health
was 0.4% higher, index of Clothing and footwear, index of Transport and index of
Restaurants and hotels were 0.3% higher, while index of Food and non-alcoholic
beverages, index of Alcoholic beverages and tobacco and index of Other goods and
services were 0.2% higher. Index of Communications and index of Education remained
unchanged. Index of Furnishings, household equipment and routine maintenance of the
house was 1.1% lower, index of Housing was 0.5% lower and index of Recreation and
culture was 0.2% lower.

é 1V 2024 1V 2024 V2024 | |-IV2024 | V2024 IV 2024 é
3 Haaue 2024 | V2023 | XI2023 | V2023 | 2023 | @205 | § Name

00 YKYMHO 100,0 102,5 101,1 102,8 102,1 1242 |00 TOTAL

01 XpaHa 1 BesankoxonHa nuha 100,2 102,0 101,8 102,5 102,3 1438 (01 Food and non-alcoholic beverages

01.01 [XpaHa 100,3 101,7 101,9 102,2 102,2 1448 |01.01 |Food

01.02 |besankoxonHa nuha 99,7 104,9 101,1 104,8 103,0 135,6 | 01.02 | Non-alcoholic beverages

02 AxnoxonHa nuha 1 gyBaH 100,2 104,5 103,3 105,0 104,5 1443 |02 Alcoholic beverages and tobacco

02.01 |AnkoxonHa nuha 100,8 107,6 103,8 108,2 106,7 121,9 | 02.01 | Alcoholic beverages

02.02 |LysaH 100,0 103,2 103,1 103,8 103,7 155,6 | 02.02 | Tobacco

03 Ogjeha n obyha 100,3 92,5 99,1 93,5 96,3 423 |03 Clothing and footwear

03.01 [Opjeha 99,9 92,6 99,1 93,7 96,1 474 | 03.01 | Clothing

03.02 |O6yha 101,2 924 98,9 93,0 96,9 332 [03.02 | Footwear

04 CraHoBatbe, BOAQ, ENeKTpuyHa 99,5 1021 99,2 103,5 101,0 131,7 |04 Housing, water, electricity, gas and
eHepruja, NuH 1 ApyrA EHEPreHT other fuels

04.01 |CraHapuHa 100,0 111 105,7 110,3 109,1 125,3 | 04.01 | Actual rentals for housing

04.03 |Oppxasatbe v nonpasak ctambeHe 100,7 1104 103,4 110,6 107,3 136,6 | 04.03 | Maintenance and repair of the dwelling
eMH1LE

04.04 JCﬂaﬁmLéBame BOJOM W fpyre 100,2 102,0 101,7 104,8 102,8 120,6 | 04.04 | Water supply and miscellaneous
KoMyHarnHe ynyre services related to the dwelling

04.05 |EnekTpuuHa eHepruja 1 fpyru 99,2 100,8 97,9 102,2 99,6 133,9 | 04.05 | Electricity, gas and other fuels

05 HawmjeLwuTaj, nokyhcTeo 1 pegosHo 98,9 102,3 99,7 103,5 101,2 1138 |05 Furnishings, household equipment and
OfpXaBat-e routine maintenance of the house

05.01 |HamjewTaj, nokyhcTBo, Tenucu u apyre 98,5 974 98,4 98,3 98,0 114,9 | 05.01 | Furniture and furnishings, carpets and
noaHe NpocTupke other floor coverings

05.02 |TekcTunHu npousBoay 3a kyhy 99,6 99,9 99,1 101,0 99,7 91,6 |05.02 | Household textiles

05.03  |KyhHu anapatu 100,1 101,8 1014 100,9 101,2 103,6 |05.03 | Household appliances

05.04 [CrakneHo u cTomnHo nocyfe 1 KyhHw 100,4 101,6 100,6 101,2 101,2 90,2 |05.04 | Glassware, tableware and household
npubop utensils

05.05 |Anati u onpema 3a kyhy v BpT 100,1 103,6 101,2 103,7 102,7 123,0 | 05.05 | Tools and equipment for house and

arden

05.06 |Mpow3Boaw 1 ycnyre 3a peOBHO 98,5 104,6 99,5 106,6 102,4 115,3 | 05.06 %oods and services for routine

opopxasatse kyhe household maintenance
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. MIHOEKCK NOTPOLWAYKMX LNJEHA MPEMA KNACUOUKALINIM COICOP (Hactasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

§ Hasus V2024 | V2024 V2024 | |-IV2024 | IV 2024 IV 2024 é Name
g 1112024 V2023 | XI12023 | V2023 | @ 2023 @ 2015 g
06 |3npascreo 100,4 102,9 100,3 102,6 102,0 1136 |06 Health
06.01 |MeauuuHcky nponssoau 100,6 105,9 102,0 105,4 104,5 1237 |06.01 | Medical products
06.02 |3npaBcTaeHe ycnyre, ocum GonHUIKAX | 100,0 9756 97,0 97,8 97,5 965 |06.02 | Out-patient services
06.03 (BonHuuKe ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 |06.03 | Hospital services
07 Mpeso3 100,3 103,0 101,9 100,4 101,3 1219 |07 Transport
07.01 |MpesosHa cpeAcTBa 100,0 103,2 100,0 103,2 101,7 997 |07.01 | Vehicles
07.02 |YnoTpeba npeBo3HMX cpeacTasa 100,4 103,4 1025 99,9 1014 131,6 |07.02 | Use of personal transport
07.03 |Ycnyre npeso3a 9938 997 996 100,8 999 1350 |07.03 Trahsport services
08  |KomyHukaumje 100,0 101,5 100,0 102,1 101,1 1038 |08 Communications
08.01 |MowraHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,1 |08.01 |Postal services
08.02 |TenedoHcka u Tenedakc onpema 996 9,8 996 97,2 97,6 65,2 |08.02 | Telephone and telefax equipment
08.03 |TenedoHcke n Tenedakc yenyre 100,0 101,7 100,0 102,3 101,2 105,9 |08.03 | Telephone and telefax services
09 Pekpeaumja 1 kyntypa 9938 104,5 100,6 104,7 102,9 1258 |09 Recreation and culture
09.01 |Ayawmo-Bu3yenHa, otorpadcka u 09.01 | Audio-visual, photographic and
MHopMaTyKa onpema 99,5 96,4 101,3 95,3 98,5 78,1 information processing equipment
09.02 |Ocrana tpajHa Ao6pa 3a pekpeaLujy u 09.02 | Other major durables for recreation
KynTypy 100,0 100,9 100,0 100,9 100,6 1244 and culture
09.03 |Ocranu npeameTy 1 onpema 3a 09.03 | Other recreational items and
pekpeaLmjy, BPT U kyhHU TbyOGUMLM 98,3 100,6 100,0 1031 101,5 109,1 equipment, gardens and pets
09.04 |Ycnyre pekpeaupje u kynType 100,0 105,1 100,6 104,9 102,8 1246 |09.04 | Recreational and cultural services
09.05 |HosuHe, Krbutre u npubop 3a nucarse 100,0 105,7 100,3 106,3 103,8 1431 |09.05 | Newspapers, books and stationery
09.06 |[MyTHK aparxMaHm 101,4 106,6 1042 104,5 103,6 139,1 |09.06 | Package holidays
10 |O6pasosaree 100,0 1008 100,2 1007 1005 1016 |10 | Education
10.01  |MpeAwkoncko v ocHoBHO oBpasosatbe | 100,0 100,7 100,0 100,9 100,7 109,6 | 10.01 | Pre-school and primary education
10.02 |CpepatoLukoncko obpasoBarbe 100,0 102,3 100,0 102,3 100,9 101,9 10.02 | Secondary education
10.04 |YHuBepauTeTCKO 0Gpa3oBare 100,0 100,0 100,0 100,0 100,0 100,0 10.04 | University education
10.05 |OBpa3oBatbe Koje ce He feduHMLIE 10.05 | Education not definable by level
npema HuBoy 100,0 107,9 104,4 105,7 106,7 1074
11 PectopaHu 1 xoTenu 100,3 106,9 1035 106,2 1054 1274 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,3 106,0 103,0 105,5 104,7 1292 | 11.01 | Catering services
11.02 |Ycnyre cmjewwTaja 100,0 113,3 106,4 110,9 110,4 117,5 | 11.02 | Accommodation services
12 Ocrana gobpa v ycnyre 100,2 105,4 101,3 107,3 104,4 1195 |12 Other goods and services
12,01 |Jlnuna wera 100,3 106,7 102,1 107,9 105,3 126,4 |12.01 | Personal care
12.03  {Mnynm npeameTy 997 100,8 101,1 101,1 101,1 886 |12.03 | Personal effects n.e.c.
12.05 |Ocurypatbe 100,0 102,1 100,0 106,6 102,7 107,4 | 12.05 | Insurance
12.06 |PuHaHcHjcke yenyre 100,0 100,0 100,0 100,1 100,0 140,9 | 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,0 107,4 100,0 107,5 104 4 114,6 | 12.07 | Other services n.e.c.
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METOJONOLLKA OBJALLUHERLA
DedmHnumja nHaeKca NoTpoLwavKkMX LmujeHa

VHoekc noTpolaykux LujeHa npefcTaBrba Mjepy npocjedHe npomjeHe
unjeHa npoussoga (poba u ycnyra) koje pesvpeHTHa AoMahuHCTBa Kynyjy pamu
nofMMpersa CBOjX IMYHNX noTpeba.

Hamjena

VIHAEeKC MOTpoLIAYKMX LiMjeHa KOPUCTU Ce kao Mjepa WHdrauuje, kao
VHAMKATOP 3a OuYyBakb€ BPWjE[HOCTW KOL YroBOpa C MHAEKCHUM Kraysynama,
CAyxu kao Aecrnatop (puHanHe nOTpOWHbEe LOoMahuHCTaBa M KOpUCTW ce 3a
ynopefusate cTone UHdnauuie ¢ ApYruM pernoHnma.

O6yxBat

VHneke notpoLuadkux LivjeHa y Peny6nuuy Cprickoj 3padyHaea ce Ha OCHOBY
penpeseHTaTBHe NCTe npou3sopa kojy y 2024. ropvHn uiHm 615 nponssopa. Ceakor
Mjeceua npukynrba ce suwe of 9 000 uujeHa no yHanpujen AecuHUCAHOM Y30pKy
npoaajH1X MjecTa 1 rpagosa.

- leorpadhckn 0GyxBaT: UujeHe ce MpuKynrbajy Ha LUECT rokauuja
(rpapoBa): bawa Ilyka, BujerbuHa, [oboj, WctouHo Capajeso, [Mpujepop w
Tpebutse.

- ObyxBat npousBopa: obyxsaheHu Cy HajBaxHWju MpoM3BOAN W
ycnyre Koje Kynyje pesvOeHTHO CTaHOBHULITBO paan (DWHaNHe NOTPOLLH-E.
ObyxsaT pobapa W ycnyra pefoBHO Ce axypupa kako 6u ce odyeana
penpe3eHTaTUBHOCT NUCTE MpoOM3BOAa C 0B3MpoM Ha ykyce noTpolaya M
HIXOBE HaBUKE Y Norneay KynosuHe.

CHumatbe umMjeHa

LinjeHe ce npukynrbajy npema yTBpheHoM pacriopedy obunacka
npogaBHALA M TPXHUUA Koje Cy ofpefieHe Kao MjecTa CHUMara U npema jacHo
neduHucaHum - cneuydukalmjama npoussogalycnyre. CHUMATErbU Ha OCHOBY TUX
MHdopMaLmja camocTanHo Bupajy KoHKpeTaH npouasog uujy hie LujeHy cHamaTy Ha
oapefeHom NpogajHoM MjecTy, y Ckragy ca kpuTepujem HajnpoaaBaHujer mpouseoa.
Kako 61 ce ocurypano fa cHumatersu u3 Mjecelia y Mjecel| CHUMajy LijeHe McTux
MnpouM3BoAa, Te kako Bu ce MOro MpaTUTL Koje MPOM3BOAE CHMATErbY NocMaTpajy Ha
TepeHy, NOTPEBHO je Y YNUTHUK YHWETW CBE TPaXeHe KapaKTepucTuke NpousBoaa, Te
MHopMaLje 0 eBeHTyanHMM 3amjeHama ykonmko Mx UMa. TakaB HauMH CHUMatba
omoryhyje npahetbe npomjeHe kpeTawa UujeHa uamehy Aa nepuoga Tj. npaherse
OVHaMUKe.

3a notpebe WMHAEKca MOTPOLLAYKUX LMjeHa, CHUMatre LjeHa ce BpLUM
creefehux AaHa y mjecelyy:

- 3a norsonpvBpeaHe Npou3BoAe Koju ce Npoaajy Ha nujauama, LmjeHe
ce NpuKynrbajy ABa nyTa MjeceyHo W T0 y NpBoj 1 Tpehoj ceamuuy y mjeceLy,

- 3a cBe ocTane npou3Bode LujeHe ce Yy cknagy ca Baxehum eBpomnckim
perynaTveama npuKynrbajy jeaHom mjeceyHo (navefly 1. u 21. y mjecewyy), ¢ Tam ga ce
HYXHO OApaBa CT MHTepaan 1amely Npukynrbarba.

Mongepu

lMoHpepw Koju ce MpUMjErbY]y 3a M3payyHaBak-E MHEKCa NOTPOLLAYKVX LijjeHa
npeacTaBrbajy CTPYKTYpy MpocjedHe MOTPOLUe OOMaNuHCTaBa, OOHOCHO MoKasyjy
penaTveHO yyeLune opabpaHmx Npou3Boaa U yenyra y yKynHoj MOTPOLLIH.

OcHoBHM M3BOp MofaTaka 3a W3pady noxpepa 3a obpauyyH MHAekca
NOTPOLLAYKMX LmjeHa je AHKeTa 0 NoTpolyu AoMahuHcTaBa. 3a u3padyHaBatbe
MHOeKca NoTpoLLaykux LmujeHa of jaHyapa 2018. roguHe npumjersyjy ce noHgepu
Koju ce ba3upajy Ha nogauyuma u3 AHkeTe 0 moTpoLkby fJomahuHcTasa ns 2015.
roAvHe. ToHAepyW ce CBake roauHe KOpUryjy C KpeTaweM LjeHa y MPeTXOAHO)j
TOAMHN.

Knacudmkaumja

3a obpayyH nHOekca noTpolladkux LujeHa kopuctu ce Knacucpukaupja
nuyHe noTpowwke npema HamjeHu (Classification of Individual Consumption by
Purpose - COICOP), koja avjery npou3Boge W ycrnyre Ha ABaHAeCT OCHOBHMX
ofijeraka 3a koje ce 13payyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2024 consists of 615 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperaumja

3a WHOeKc noTpolavdkMX LujeHa MOTPebHO je Hajnpuje M3pauyHaTh
enemMeHTapHe WHAeKce (MHAEKC NPoM3BOAA) N MHAEKCE Penpe3eHTaTUBHINX CTaBKM
Ha HuBOY rpapoBa. [lpn TOome Ce Kao Mjepa CpeArwe BPUJEOHOCTU KOPUCTH
reomMeTpujcka cpeguHa. ArperaTHM MHOEKCUM Ce HaKOH Tora W3padyHasajy
kopuwTersem [lacnepoBe copmyne 3a MOHAEpWUCAHY apUTMETUYKy CPeavHy
NOYEBLLM O HAJHVKET HNBOA WHAEKCA Penpe3eHTaTUBHe CTaBke A0 HIUBOA YKYMHOT
nHaekca 3a Penybnuky Cpncky. PecbepeHTHa 6asa 3a u3payyHaBare vHOEKca je
2015. roanHa.

Ocrtane pedmHuumje

MpousBoa: 6uno koja poba unW ycnyra 3a NU4YHY NOTPOLLKY Koja ce
MOXe KyMUTW, FPYMHY Ha3uB 3a pobe u yenyre.

PenpeseHTaTBHa CTaBKa: MPON3BOZ Ha HAjHKEM HUBOY arperauvje 3a
KOju Ce MOXe NpOLMjeHNTU NoHAep.

CTona npomjeHe: cTona npoMjeHe LMjeHa Yy OfHOCY Ha ofpefjeHu
(petbepeHTHM) nepuoga.

Mpunpema caonwreka: Cnasuua Kykpuh
e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuyky 3aBop 3a cratuctuky, Penybnuka Cpncka, bawa fyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [upektop [apko MunyHoBuh, rnasHu
ypenHuk — Manasu mjeceuHo — CaoniuTerbe je 06jaBrbeHo Ha VIHTEPHETY Ha agpecy:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwherwa nopataka

06aBe3HO HaBeCTH usBop

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the

index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢

e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Vladke Platona bb
— Tel. +387 51 332 700 - Director Darko Milunovié, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged
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