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WHOEKCW NOTPOLLUAYKUX LIWJEHA
CONSUMER PRICE INDICES

YKkynaH wHpgekc moTpowavkux uvjera y Penybnuum Cpnckoj, y HoBembpy
2023. roanHe y 0iHOCY Ha NpeTXoaHM Mjecel, Huxkm je 3a 0,2%.

Y ogHocy Ha HoBembap 2022. roguHe, ykynaH WHOEKC NOTPOLLaYKuX LjeHa
y Npocjeky je Buwwm 3a 3,1%.

MocmatpaHo no opjersuuma HamjeHe notpolse (COICOP) y HoBembpy
2023. roguHe y ogHocy Ha oktobap 2023. roguHe, MHOEKC oAjerbka HamjewTaj u
nokyhcteo Buwwm je 3a 0,7%, HAeKC opjerbka 3apascTeo BuwM je 3a 0,4%, uHaekc
ogjerska Octana pobpa u ycnmyre Buwwn je 3a 0,3%, AOK je MHAEKC ofjerbka
O6pasoBatbe BuwM 3a 0,1%. VHaekcu opjerbaka XpaHa u GesankoxonHa nuha,
AxnoxonHa nuha u gysaH, CtaHoBawe, KomyHukauuje, Pekpeauuja u kyntypa u
PecTopaHu 1 xoTenu octanu cy HenpomujerseHn. Haekc opjerbka Mpesos HxM je 3a
1,7%, 0ok je uHaekc ogjerbka Opjeha n obyha Hik 3a 1,2%.

1. 'HAEKCK NOTPOLLAYKNX LIWJEHA MPEMA KITACU®UKALINIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in November 2023, in
comparison with the previous month, was 0.2% lower.

Compared to November 2022, total consumer price index was on average
3.1% higher.

By COICOP division in November 2023, compared to October 2023, index of
Furnishings, household equipment and routine maintenance of the house was 0.7%
higher, index of Health was 0.4% higher, index of Other goods and services was 0.3%
higher, and index of Education was 0.1% higher. Index of Food and non-alcoholic
beverages, index of Alcoholic beverages and tobacco, index of Housing, index of
Communications, index of Recreation and culture and index of Restaurants and hotels
remained unchanged. Index of Transport was 1.7% lower and index of Clothing and
footwear was 1.2% lower.

é X12023 X12023 X12023 1-X1 2023 X12023 | XI12023 é
S Haawe X2023 | XI2022 | X202 | 1XI2022 | 2022 | 92015 | Name
00 YKYMHO 99,8 103,1 103,6 107,4 108,3 1231 |00 TOTAL
01 XpaHa 1 BesankoxonHa nuha 100,0 105,0 103,6 112,0 1114 140,8 |01 Food and non-alcoholic beverages
01.01 |XpaHa 100,0 104,5 103,2 112,0 111,2 1416 |01.01 |Food
01.02 |besankoxonHa nuha 100,3 109,6 108,1 111,3 112,9 133,9 |01.02 | Non-alcoholic beverages
02 AxnoxonHa nuha v fyBaH 100,0 105,9 105,8 105,4 106,6 139,6 |02 Alcoholic beverages and tobacco
02.01 [AnkoxonHa nuha 100,0 111,3 111,1 109,1 112,1 117,3 |02.01 | Alcoholic beverages
02.02 |AysaH 100,0 103,7 103,7 103,9 104,5 150,9 [02.02 | Tobacco
03 Opjeha 1 obyha 98,8 93,6 95,5 95,8 95,1 436 |03 Clothing and footwear
03.01 |Opjeha 99,0 93,9 96,1 96,8 96,3 49,2 103.01 |Clothing
03.02 |Obyha 98,4 92,9 94,1 93,4 92,1 338 |03.02 |Footwear
04 CraHoBatbe, BOAA, eNeKTpuyHa 100,0 104,3 104,4 113,0 114,2 132,7 |04 Housing, water, electricity, gas and
eHepruja, NAvH 1 OpYr eHepreHTn other fuels
04.01 |CraHapuHa 100,0 105,1 105,1 106,0 109,3 118,6 |04.01 | Actual rentals for housing
04.03 |OppxaBatbe W nonpaBak cTambeHe 100,9 1114 1112 111,9 116,0 132,0 |04.03 | Maintenance and repair of the
jeanHuLe dwelling
04.04 |CHabpjeBatbe BOLOM 1 apyre 100,8 107,0 105,5 106,8 107,8 118,6 |04.04 | Water supply and miscellaneous
KOMYHaIHe ynyre services related to the dwelling
04.05 |EnekTpuyHa eHepruja v apyru 99,8 103,3 103,8 1147 115,6 136,6 |04.05 | Electricity, gas and other fuels
05 HamjewTaj, nokyhcTeo 1 pegosHo 100,7 106,4 105,1 108,8 110,5 1145 |05 Furnishings, household equipment
ofpXxaBate and routine maintenance of the
house
05.01 |Hamjewwraj, nokyhcTBo, Tenucu v apyre 100,8 100,9 99,3 104,8 104,5 117,5 |05.01 | Fumiture and furnishings, carpets
nogHe nNpocTupke and other floor coverings
05.02 |TekcTunHu Npou3eoam 3a kyhy 99,1 102,0 101,1 102,3 102,6 92,2 |05.02 |Household textiles
05.03  |KyhHu anapatu 99,7 101,4 101,5 1054 105,5 102,7 |05.03 | Household appliances
05.04 |CrakneHo u cTonHo nocyhe v KyhHm 100,0 101,9 101,9 102,4 103,2 89,8 |05.04 |Glassware, tableware and household
npubop utensils
05.05 |Anatu u onpema 3a kyhy v BpT 100,2 105,4 104,4 108,0 109,1 121,4 |05.05 |Tools and equipment for house and
arden
05.06 |Mpowm3Bogm 1 ycnyre 3a pefoBHO 101,0 110,7 109,2 112,2 1154 116,2 |05.06 goods and services for routine
ofpxasate kyhe household maintenance
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1. MHOEKCW NOTPOLLAYKNX LIMJEHA MPEMA KITACUUKALINIMN COICOP (Hactasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

% X12023 X12023 X12023 I-X1 2023 X12023 | XI2023 é
S iEED X2023 | X202 | XW2022 | X202 | 2022 | @2015 | § Name
06 3apaBcTBO 100,4 103,2 103,2 102,3 104,0 1131 |06 Health
06.01 |MeaunumHck1 Npon3soan 100,6 104,5 104,4 103,2 105,5 120,9 |06.01 | Medical products
06.02 |3apaBcTBeHe ycnyre, 0CUM GOMHUYKIX 100,0 101,3 101,3 101,1 1017 99,5 |06.02 | Out-patient services
06.03 |BomHuyke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 |06.03 | Hospital services
07 MpeBo3 98,3 93,5 99,8 96,9 98,9 1289 |07 Transport
07.01 |lMpeBo3Ha cpeacTea 100,0 105,4 105,4 104,1 106,0 99,7 |07.01 | Vehicles
07.02 |YnoTpeba npeBo3HMX CpeacTaBa 97,8 91,2 99,0 94,7 97,0 132,8 |07.02 | Use of personal transport equipment
07.03 |Ycnyre npesosa 100,0 101,3 100,9 108,2 107,8 1355 |07.03 | Transport services
08 KomyHukaupje 100,0 102,3 102,3 101,7 102,9 103,9 |08 Communications
08.01 |lMowTaHcke ycnyre 100,0 100,0 100,0 104,2 103,8 105,1 |08.01 | Postal services
08.02 |TenedoHcka n Tenedakc onpema 99,9 96,8 97,4 98,9 97,3 65,9 [08.02 | Telephone and telefax equipment
08.03 |TenedoHcke u Tenedakc ycnyre 100,0 102,5 102,5 101,8 103,1 105,9 |08.03 | Telephone and telefax services
09 Pekpeaupja u kyntypa 100,0 105,6 105,4 106,3 108,4 1249 |09 Recreation and culture
09.01 |Ayavo-Bu3yenHa, poTorpadeka 1 98,8 95,2 93,9 97,5 94,4 77,0 |09.01 | Audio-visual, photographic and
VHopMaTUYKa onpema information processing equipment
09.02 |Ocrana TpajHa Aobpa 3a pekpeauujy 1 100,0 109,5 109,5 1111 111,6 1244 109.02 | Other major durables for recreation
KynTypy and culture
09.03 |Ocranu npegmeTy 1 onpema 3a 100,3 104,6 104,4 107,7 108,0 108,0 |09.03 | Other recreational items and
pekpeauujy, BPT 1 kyhHW TbyOumLp equipment, gardens and pets
09.04 |Ycnyre pekpeaumje 1 kynType 100,0 104,7 104,7 103,7 106,1 123,9 |09.04 | Recreational and cultural services
09.05 |HoBuHe, krbure 1 npubop 3a Nucare 100,1 109,0 108,7 110,5 1143 142,6 [09.05 | Newspapers, books and stationery
09.06 |MyTHW apaHXMaHu 100,2 102,5 102,5 108,2 107,2 1335 |09.06 | Package holidays
10 O6pasoBatbe 100,1 101,2 101,2 100,9 101,2 1014 |10 Education
10.01 |MpenLwKoncko 1 0CHOBHO 06pa3oBakbe 100,7 107,5 107,5 106,7 107,5 109,6 |10.01 | Pre-school and primary education
10.02 |CpeproLukoncko obpasoBare 100,0 102,3 102,3 101,2 102,3 101,9 |10.02 | Secondary education
10.04 |YHuBepauTteTCko 06pasoBatbe 100,0 100,0 100,0 100,0 100,0 100,0 |10.04 | University education
10.05 |O6pa3oBatbe Koje ce He aednHuLLe 100,0 102,9 102,9 100,5 102,9 102,9 |10.05 | Education not definable by level
npema H1Boy
11 PectopaHu 1 xotenu 100,0 105,4 105,3 106,4 108,3 1231 |11 Restaurants and hotels
11.01 |Yroctuterbcke ycnyre 100,1 104,8 104,6 106,5 108,0 1253 |11.01 | Catering services
11.02 |Ycnyre cmjewTaja 99,8 109,6 109,6 105,6 110,0 110,5 [11.02 | Accommodation services
12 Octana pobpa u ycnyre 100,3 110,4 109,4 1111 1139 1173 |12 Other goods and services
12.01 (InyHa wera 100,2 110,5 109,0 113,8 116,0 122,6 |12.01 | Personal care
12.03  |ITn4HKM npegmeTH 100,7 101,8 101,7 101,2 102,3 88,7 |12.03 | Personal effects n.e.c.
12.05 |Ocurypate 100,6 112,6 112,6 110,0 113,2 107,4 |12.05 |Insurance
12.06 |®uHaHcujcke yenyre 100,0 100,5 100,5 100,4 100,5 140,9 |12.06 |Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,0 107,7 107,7 104,1 108,9 114,6 |12.07 | Other services n.e.c.
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METOZOJIOLLKA OBJALLHEKA
DOedmHnumja nHaeKca NOTPOLIAYKMX LiMjeHa

ViHaekc noTpollaykux LmjeHa npeacTasiba Mjepy npocjeyHe npomjeHe
UvjeHa npoussoga (poba u ycryra) koje pesuaeHTHa AomahuHCTBa Kynyjy pagw
NOAMMUPEHA CBOjUX NYHKX noTpeba.

Hamjena

ViHoekc moTpolaykux LujeHa KOPUCTM Ce kao Mjepa MHnauuje, kao
VHOMKATOP 3a OuyBakbe BPWjEAHOCTW KOA YroBopa C MHAEKCHUM Kray3synama,
cnyxu kao fednatop duHanHe noTpowwe [OMaNMHCTaBa W KOpUCTM ce 3a
ynopefuBsatbe cTone nHdnauuie ¢ APYrMM permoHnma.

O6yxBar

WHpexc notpoLuaykix LivjeHa y Penybnum Cprickoj u3padyHasa ce Ha 0CHOBY
penpe3eHTaTMBHE NUCTE Npon3soda kojy y 2023. roguHu umkm 610 npoussoga. Ceakor
mjecelia npukynrba ce Buwe of 9 000 upjeHa no yHanpujen AedvHUCAHOM Y30pKy
npoaajH1X Mjecta 1 rpagosa.

- Teorpadpckm obyxBaT: LpjeHe ce NpUKynbajy Ha LWeCT nokauwja
(rpapoBa): bawa Jlyka, BujersuHa, [ob6oj, WctouHo Capajeso, [Mpujepop u
Tpeburbe.

- ObyxBat npou3Bopa: obyxaheHn Cy HajBaxHWju npousBoan M
ycrnyre Koje Kynyje pe3ugeHTHO CTaHOBHUWITBO pagu (DUHAMHE MOTPOLLHE.
ObyxsaT [fobapa M ycnyra pegoBHO ce axypupa kako 6w ce ouyBana
penpes3eHTaTUBHOCT NUCTe Npou3Bofa C 003MpOM Ha yKyce noTpowava M
HbUXOBE HaBWKE Y Nornesy KynoBuHe.

CHuMate umjeHa

LivjeHe ce npukynrbajy npema yTBpReHoM pacropedy obunacka
npoaaBHMLA W TPXHMLA Koje Cy ofpefieHe kao MjecTa CHMMara M npema jacHo
nednHncaHMM  cneundmkaumjama npoussogalycnyre. CHUMATerbi Ha OCHOBY TWX
MH(opMaLyja camocTanHo bupajy KoHKpeTaH npoussop uujy hie LujeHy cHumaTyh Ha
oapefeHOM NpoAajHOM MIECTY, y Cknagy ca KpuTepujeM HajnpofasaHujer npoussosa.
Kako 61 ce ocurypano fa cHUMaTersu u3 mjecelia y MjeceLl CHUMajy LinjeHe UcTux
NpoW3Bofa, Te Kako By ce MOrMo NpaTuTK Koje MPOK3BOAE CHUMATErbW NocMaTpajy Ha
TepeHy, NOTPEBHO je Y YNUTHUK YHUETN CBE TpaxeHe kapakTepucTuke Nponseoaa, Te
MH(OpMaLje O eBEeHTYanHUM 3amjeHama YKONMKo WX UMa. TakaB HauuMH CHUMarba
omoryhyje npahere npomjeHe kpeTawa LmjeHa uamehy ABa nepuopa Tj. npahewe
AVHaMuKe.

3a notpebe nHAEKCa MOTPOLIAYKUX LijeHa, CHUMake LjeHa ce BpLUM
crbegehux gaHa y mjecedy:

- 3a norbonpuBpeaHe NpoW3BOAE KOju Ce NMpodajy Ha nujaLama, uujeHe
ce NpuKynrbajy 4Ba nyta MjeceyHo v 1o y Npeoj 1 Tpehoj ceamuuy y mjecey,

- 3a cBe ocTane npoussode LijeHe ce y cknapy ca Baxehum eBpornckim
perynaTvsama npukynrbajy jenHom mjeceyHo (uamefy 1. u 21. y mjecelly), ¢ Tam aa ce
HYXHO OfpXaBa UCTU MHTepBan 1amefy NpuKynrbaba.

Moxpepu

[NoHaepw koju ce MpuUMjetbyjy 3a M3padyHaBak-e MHOEKCa MOTPOLLAYKUX LivjeHa
npeacTasrbajy CTPYKTYPY MpOCjeyHe MOTPOLLHbe [AOMahiHCTaBa, OAHOCHO MOKasyjy
penaTneHo yyeLuhe oaabpaHmx Npou3soaa 1 ycnyra y ykynHoj MOTPOLLHM.

OcHOBHM M3BOp nojaTaka 3a u3pagy noHaepa 3a obpayyH uHAekca
noTpoLIaYkMX LnjeHa je AHkeTa 0 noTpoLukk aomahuHcTaBa. 3a n3payyHaBarbe
MHAeKca NOTPOLLAYKMX LiMjeHa of jaHyapa 2018. roguHe npumjersyjy ce noHaepu
koju ce 6asupajy Ha nogauuma u3 AHkeTe 0 NOTpOLLkbM AomahuHcTasa u3 2015,
roguHe. lMoHaepu ce CBake roguHe KOpUryjy C KpeTareM LjeHa Y NpeTxoaHoj
rOANHA.

Knacudumkauuja

3a obpauyH WHOeKkca NOTpoLlaYkuX LinjeHa kopucTu ce Knacudpmkaupja
nuyHe noTpowke npema Hamjenu (Classification of Individual Consumption by
Purpose - COICOP), koja avjenu npou3Boge M ycryre Ha ABaHaecT OCHOBHWX
ofjerbaka 3a koje ce U3padyHaBajy UHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2023 consists of 610 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperaumja

3a WHOeKc noTpollavkux LujeHa NOTpeBHO je Hajnpuje W3pauyHaTH
enemeHTapHe WHAEKCe (MHAEKC Npou3BOAa) W MHAEKCe penpe3eHTaTUBHUX CTaBKM
Ha HuBOy rpapoBa. lpu Tome ce ka0 Mjepa Cpefme BpUje[HOCTU KOPUCTM
reomMeTpujcka CpepuHa. ArperaTHM WHOEKCM Ce HakoH Tora uW3padyHasajy
kopuwTersem JlacnepoBe copmyne 3a MOHAEPUCAHY apUTMETUYKY CPEeauHy
MOYEBLUM Of HAjHUXKEr HMBOA UHAEKCA Penpe3eHTaTUBHe CTaBKe A0 HWBOA YKYMHOT
uHaekca 3a Penybnnky Cpncky. PedpepeHTHa 6a3a 3a u3padyyHaBare MHAEKCA je
2015. roguHa.

Ocrane peduHuuumje

Mpomnseoa; 6uno koja poba wunu ycnyra 3a NUYHY NOTPOLUKY Koja ce
MO3Xe KyNuTHW, TPYMHN Ha3uB 3a pobe v ycryre.

PenpeseHTaTMBHa CTaBKa: NPOM3BOZ HA HajHWKEM HUBOY arperaupje 3a
KOj11 Ce MOe MPOLMjEHNT NOHAEP.

Crtona npomjeHe: cTona NpoMjeHe LujeHa y opHocy Ha oppeheHu
(petbepeHTHM) nepuoa.

Mpunpema caonwTeta: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

V3paje Penybnuykv 3aBog 3a ctatuctuky, Penybnuka Cpncka, bawa fNyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 - Aupektop fapko MwunyHosuh, rnasHu
ypenHuk — Manasm mjeceuHo — Caonwtetbe je 0bjaBrbeHO Ha VIHTepHeTy Ha agpecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba — Mpunukom kopuwhewa nopaTaka
06aBe3HO HaBECTH U3BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the

index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢

e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Vladke Platona bb
- Tel. +387 51 332 700 - Director Darko Milunovi¢, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged
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