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MHAEKCU NOTPOLUAYKMX LLUWIEHA
CONSUMER PRICE INDICES

MHaeKc NoTpoluaykmMx uujeHa

YKynaH WHAEKC MOTPOWaAYKknX uujeHa y Penybnuum
Cpnckoj, y HoBembpy 2010. roavHe, y OAHOCY Ha MPETX0AHU Mjecel,
Buwu je 3a 0,2%.

YKynaH MHAEKC NOTPOLLAYKMX UnjeHa Buwwm je 3a 2,4% vy
oaHocy Ha HoBembap 2009. roauHe.

MocmaTpaHo no ofjerbuMMma  HamjeHe  MOTpOLIHE
(COICOP) y HoBeMmbpy 2010. roavHe, y oaHocy Ha oktobap 2010.
roavHe, UHAEKC ofjerbka npeso3 BuLWK je 3a 0,6%, MHAEKC oajerbka
XpaHa u 6e3ankoxonHa nuha Buwwm je 3a 0,4%, a wHAEKC ofjerbka
CTaHoBatbe BULWLK je 3a 0,1%. MHaekcn opjerpaka ankoxonHa nuha u
OyBaH, HamjewTaj u nokyhcTBO, KOMyHMKauuje, pekpeauuja u
KynTypa, obpa3oBare W pectopaHu W XOTenu ocTanm ¢y
HenpoMmjerseHun. MHaekc onjerbka octana gobpa u ycnyre HUXM je 3a
0,2%, a nHaekcn opjerbaka oajeha n obyha v 34paBCTBO HWMXXM CYy 3a
0,1%.

MHaekc noTpollaykux uujeHa ca npvBpeMeHuM
yMamembuMa umjeHa y HoBeMbpy 2010. roguHe

MjepeHe nomohy nHAaekca C NpYBPEMEHVM yMarberbKnMa
umjeHa, noTpowayke unjeHe y Penybnmum Cpnckoj y HoBembpy 2010.
roavHe, y ogHocy Ha oktobap 2010. roauHe Buwwe cy 3a 0,2%.

Consumer Price Index

Total price index in Republika Srpska in November 2010,
comparing with the previous month was 0.2% higher.

Total consumer price index was 2.4% higher in comparison
with November 2009.

According to COICOP divisions for November 2010, in
comparison with the previous month, the index of transport was
0.6% higher, the index of food and non-alcoholic beverages was
0.4% higher, the index of housing was 0.1% higher. The index of
alcoholic beverages and tobacco, the index of furnishings and
household equijpment, the index of communications, the index of
recreation and culture, the index of education and the index of
restaurants and hotels remain the same. The index of other goods
and services was 0.2% lower. The index of clothing and footwear
and the index of health were 0.1% lower.

Consumer Price Index with temporary reduction
of prices in November 2010

Measured with the help of index with temporary
reduction of prices, consumer prices Iin Republika Srpska in
November 2010, compared to October 2010, was 0.2% higer.

1.1. MHAEKCKN NOTPOLUAYKNX LIMJEHA MPEMA KITACU®UKALIMIN COICOP Y HOBEMBPY 2010. FOAMHE
CONSUMER PRICE INDICES ACCORDING COICOP IN NOVEMBER 2010

o Q
8 Hasus X1 2010 X12010 X12010 | I-XI 2010 |XII 2009-XI12010| XI 2010 | XI 2010 §
§ X2010 XI2009 | XII 2009 | I-XI 2009 | XII2008-XI2009 | @ 2009 | @ 2005 8 Name
00 YKYMNMHO 100,2 102,4 102,3 102,4 102,3 1034 118,7 00 TOTAL
01 XpaHa n 6e3ankoxonHa 100,4 101,3 101,1 98,9 98,7 99,5 121,0 01 Food and non-alcoholic
nuha beverages
01,01 |XpaHa 100,4 101,1 100,9 98,5 98,3 98,9 1216 01.01 | Food
01.02 |besankoxonHa nuha 100,4 102,9 102,9 101,5 101,5 103,5 117,0 01.02 | Non-alcoholic beverages
02 AknoxonHa nuha un 100,0 112,5 112,6 121,3 121,1 121,8 135,7 02 Alcoholic beverages and
[ysaH tobacco
02.01 |AnkoxonHa nuha 100,2 100,5 100,8 101,5 101,7 101,7 109,6 02.01 | Alcoholic beverages
02.02 |AdysaH 99,9 119,2 119,2 1339 133,5 1344 152,9 02.02 | Tobacco
03 Opjeha n obyha 99,9 96,8 96,9 96,3 96,3 95,1 84,0 03 Clothing and footwear
03.01 |Ogjeha 99,9 97,1 97,1 96,7 96,7 95,9 88,0 03.01 | Clothing
03.02 |O6yha 99,8 96,1 96,4 95,3 95,3 93,4 75,7 03.02 | Footwear
04 CraHoBatbe, BoAa, 100,1 102,7 102,7 104,2 104,1 109,2 143,6 04 Housing, water,
enekTpu4yHa eHepruja, niavH electricity, gas and other
W OpYrn eHepreHTn fuels
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 100,3 04.01 | Actual rentals for housing
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1.1. MHAEKCK NOTPOLUAYKMX LINIEHA NPEMA KITACU®UKALININ COICOP Y HOBEMBPY 2010. FOANHE

CONSUMER PRICE INDICES ACCORDING COICOP IN NOVEMBER 2010 Hacrasak/continued
S 3
8 Hasns X12010 X12010 X12010 | I-XI 2010 |XII 2009-XI12010| XI 2010 | XI 2010 Q
§ X 2010 XI2009 | XII 2009 | I-XI 2009 | XII2008-X12009 | @ 2009 | @ 2005 § Name
04.03 [OppxxaBare 1 nonpasak 100,0 100,0 99,7 100,2 100,3 100,0 113,4 04.03 | Maintenance and repair of
cTambeHe jeamHuue the awelling
04.04 |CHabajeBarbe BOAOM U 100,0 103,2 103,2 107,0 107,3 107,1 181,6 04.04 | Water supply and
fpyre KOMyHasnHe ynyre miscellaneous services
relating to the awelling
04.05 |EnekTpuyHa eHepruja n 100,1 103,3 103,2 104,8 104,6 111,5 150,5 04.05 | Electricity, gas and other
OpYrN eHepreHTn fuels
05 HajmeluTaj, nokyhctso 100,0 100,1 99,9 99,7 99,7 99,7 104,3 05 Furnishings, household
1 PefioBHO OApXKaBatbe equipment and routine
maintenance of the house
05.01 |HamjewwTaj, nokyhcTBo, 100,0 99,9 100,0 99,3 99,2 99,6 99,9 05.01 | Furniture and furnishings,
TENWCKU 1 apyre noaHe carpets and other floor
npocTupke coverings
05.02 |TekcTunHu NpousBoav 3a 100,0 99,1 100,1 99,1 99,1 99,3 101,3 05.02 | Household textiles
Kkyhy
05.03 |KyhHu anapaTu 99,9 99,7 99,7 99,6 99,6 99,5 110,4 05.03 | Household appliances
05.04 |CrakneHo 1 cTonHo nocyhe 100,0 100,3 100,2 100,8 100,8 100,8 99,7 05.04 | Glassware, tableware and
1 KyhHu npnbop household utensils
05.05 [Anatv 1 onpema 3a kyhy 1 100,1 102,4 102,3 101,0 100,7 102,0 108,9 05.05 | Tools and equipment for
BpT house and garden
05.06 |MpomnsBoan u ycnyre 3a 99,8 99,9 99,2 100,1 100,1 99,3 106,4 05.06 | Goods and services for
pefoBHO oapyaBatbe kyhe routine household
maintenance
06 3apaBcTBO 99,9 102,1 101,3 103,0 103,0 103,2 115,2 06 Health
06.01 |MeanumHCKM Nponssoan 99,9 103,6 102,3 105,1 105,1 105,5 127,6 06.01 | Medical products
06.02 [3ppaBcTBEHe ycnyre, OCUM 100,0 100,0 100,0 100,4 100,5 100,4 94,8 06.02 | Out-patient services
60THNYKMX
06.03 |bonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 105,1 06.03 | Hospital services
07 MpeBo3 100,6 104,4 104,2 106,6 106,1 107,4 114,8 07 Transport
07.01 [MpeBo3Ha cpeacTsa 100,0 96,5 96,5 96,4 96,2 95,1 89,8 07.01 | Vehicles
07.02 |YnoTpeba npeBo3HUX 100,8 106,6 106,5 109,7 109,0 111,0 115,0 07.02 | Operation of personal
cpeacTaBa transport equjpment
07.03 |Ycnyre npeBo3a 100,0 99,8 99,8 100,1 99,9 100,0 136,2 07.03 | Transport services
08 KoMmyHukauuje 100,0 108,4 108,4 108,3 107,6 108,3 140,4 08 Communications
08.01 |MowTaHcke ycnyre 100,0 106,5 106,5 104,7 104,3 106,5 1149 08.01 | Postal services
08.02 |TenedoHcka u Tenedakc 100,1 90,4 90,4 89,0 89,1 87,1 57,8 08.02 | Telephone and telefax
onpema equipment
08.03 |TenedoHcke u Tenedakc 100,0 108,8 108,8 108,8 108,0 108,8 144,4 08.03 | Telephone and telefax
ycnyre services
09 Pekpeauuja n kyntypa 100,0 99,7 99,8 100,0 100,1 99,9 111,4 09 Recreation and culture
09.01 |Ayavo-BusyenHa, 99,9 98,3 98,5 98,5 98,6 98,0 93,9 09.01 | Audio-visual,
¢doTorpadcka n photographic and
MHdbopMaTHyKa ornpema Iinformation processing
equipment
09.02 |OcTana TpajHa Aobpa 3a 100,0 100,0 100,0 99,7 99,6 99,7 97,1 09.02 | Other major durables for
pekpeaumjy u KynTypy recreation and culture
09.03 |Ocranu npeamMeTn u onpema 100,3 101,7 102,2 101,3 101,3 102,1 109,1 09.03 | Other recreational items
3a pekpeauujy, BPT U kyhHu and equipment, gardens
Tby6MMUM and pets
09.04 |Ycnyre pekpeauuje n 100,0 98,0 98,0 100,0 100,2 98,9 108,7 09.04 | Recreational and cultural
KynType services
09.05 |HoBuHe, Kktbure 1 npubop 3a| 100,0 100,3 100,3 100,2 100,3 100,4 125,5 09.05 | Newspapers, books and

nucame

stationery
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1.1. MHAEKCK NOTPOLUAYKMX LIMIEHA NPEMA KITACU®UKALININ COICOP Y HOBEMBPY 2010. FOANHE

CONSUMER PRICE INDICES ACCORDING COICOP IN NOVEMBER 2010 Hacrasak/continued
S 3
8 Hasne XI2010 X12010 X12010 | I-XI 2010 |XII 2009-XI12010| XI 2010 | XI 2010 Q
é X 2010 XI2009 | XII 2009 | I-XI 2009 | XII 2008-XI2009 | @ 2009 | @ 2005 8 Name
10 ObpasoBatbe 100,0 104,5 104,5 105,5 105,1 104,6 118,3 10 Education
10.01 |MpeALKoncKo 1 OCHOBHO 100,0 113,1 112,9 115,8 114,5 113,1 126,6 10.01 | Pre-primary and primary
obpasoBarbe education
10.03 |YHuBep3UTETCKO 100,0 100,0 100,0 100,0 100,0 100,0 100,5 10.03 | High school and
obpaszoBare university education
10.05 |O6pa3oBatbe Koje ce He 100,0 100,0 100,0 100,5 100,7 100,4 129,6 10.05 | Education not definable
neduHve npeMa HUBOY by level
11 PectopaHu n xotenu 100,0 100,7 100,6 100,3 100,4 100,8 113,5 11 Restaurants and hotels
11.01 |YroctuTerscke ycnyre 100,0 100,4 100,3 100,4 100,4 100,5 115,2 11.01 | Catering services
11.02 |Ycnyre cmjewTaja 100,0 101,6 101,4 100,3 100,3 101,7 109,6 11.02 | Accommodation services
12 Ocrtana pobpa v ycnyre 99,8 100,1 100,4 100,7 100,8 100,7 108,3 12 Other goods and services
12.01 |NlnyHa wera 99,7 99,6 100,1 100,3 100,4 100,0 1129 12.01 | Personal care
12.03 |JInyHm npeametn 100,0 107,6 107,4 104,7 104,5 108,0 122,2 12.03 | Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 100,0 100,0 89,8 12.05 | Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 102,6 103,2 102,3 123,3 12.07 | Other services n.e.c.

1) Moaaum HUCY AMPEKTHO YNOPEAUBYU C MHAEKCOM LinjeHa Ha Mano, 063u1pomM Aa je koprna Npou3BoAa M ycyra Koju YMHe MHAEKC NOTPOLLAYKMX LinjeHa 3HauajHoO
npoLMpeHa Kao v CTPYKTypa Koja Ce 3acHMBa Ha nogaumma 13 AHKeTe 0 NMoTpoLHKM AoMahuHcTaBa 13 2004. roamHe
Data are not directly comparable with the Retail Price Index, keeping in mind that the Basket of products and services which make up the Consumer Price Index is
considerably bigger, as is a structure based on data of Household Budget Survey about the consumer spending (consumption) for year 2004

1.2. MHAEKC NOTPOLUAYKMX LIMIEHA CA NMPUBPEMEHUM YMAHEHWMA LIMIEHA Y HOBEMBPY 2010. FOANHE

CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES IN NOVEMBER 2010

o a
S X12010 | XI2010 | XI2010 | IXI2010 | XII 2009XI2010 | XI2010 | XL2010 S
S X2010 | XI2009 | XII2009 | I-XI2009 | XII2008XI2009 | ©2009 | @ 2005 S
00 | YKYMHO 100,2 102,4 102,3 102,4 102,3 103,4 118,7 TOTAL | 00
1.3. MPETNIEZ, MIECEYHUX VH[IEKCA MOTPOLLAYKIX LIMIEHA
MONTHLY SERIES OF COMSUMER PRICE INDICES (© 2005 = 100)
romwa | 1 | nm | m [ v | v [ v | vi [ vim | x | x | xx [ xu | ver
2005 | 984 993 1000 993 995 994 992 988 999 10,7 1022 1023 | 2005
2006 | 1064 1069 1072 1058 1067 1063 1056 1055 1057 1070 1068 1070 | 2006
2007 | 1071 1074 1075 1061 1063 1061 1057 1062 1069 1098 1107 1116 | 2007
2008 | 1133 1137 1148 1140 1149 1160 1160 1162 1162 1170 1163 1157 | 2008
2009 | 1156 1153 1151 1134 1133 1135 1146 1144 1147 1158 1159 1160 | 2009
2010 | 1179 1180 1182 1169 1169 1170 1169 1166 1169 1185 1187 2010
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1.4. NPEMEA MIECEYHUX NHAEKCA MOTPOLLUAYKNX LIMJIEHA

MONTHLY SERIES OF COMSUMER PRICE INDICES

loguia | 1 I 111 v | v [ v | vi | vim | x | x | xx | xu | ver
nperxoanu mjecew, = 100 / Previous month = 100
2005 101,7 100,9 100,8 99,2 100,2 100,0 99,7 99,7 101,1 101,8 100,4 100,1 2005
2006 104,0 100,5 100,3 98,7 100,8 99,6 99,4 99,9 100,2 101,2 99,8 100,2 2006
2007 100,1 100,3 100,1 98,7 100,2 99,8 99,6 100,4 100,6 102,7 100,9 100,8 2007
2008 101,5 100,3 100,9 99,3 100,8 100,9 100,0 100,2 100,0 100,7 99,4 99,4 2008
2009 99,9 99,7 99,9 98,5 99,9 100,1 101,0 99,8 100,3 100,9 100,1 100,1 2009
2010 101,6 100,1 100,2 98,9 100,1 100,0 99,9 99,8 100,2 101,3 100,2 2010
nCTn Mjecew, npeTxoaHe roanHe = 100 / 7he same month of previous year = 100
2005 20057
2006 108,1 107,7 107,1 106,6 107,2 106,8 106,5 106,8 105,8 105,2 104,6 104,6 2006
2007 100,7 100,5 100,3 100,3 99,7 99,9 100,1 100,6 101,1 102,6 103,6 104,3 2007
2008 105,8 105,8 106,7 107,4 108,0 109,3 109,7 1094 108,7 106,6 105,1 103,6 2008
2009 102,0 1014 100,3 99,6 98,6 97,8 98,8 98,5 98,8 98,9 99,7 100,3 2009
2010 102,0 102,3 102,7 103,0 103,2 103,1 102,0 102,0 101,9 102,3 102,4 2010
neuembap npetxoaHe rogvHe = 100 / December of previous year = 100

2005 101,7 102,7 103,5 102,7 102,9 102,9 102,6 102,3 1034 105,2 105,7 105,8 2005
2006 104,0 104,5 104,8 103,4 104,3 103,9 103,2 103,1 103,3 104,6 104,4 104,6 2006
2007 100,1 100,4 100,5 99,1 99,4 99,2 98,8 99,2 99,9 102,6 1034 104,3 2007
2008 101,5 101,9 102,8 102,1 102,9 103,9 103,9 104,1 104,1 104,8 104,2 103,6 2008
2009 99,9 99,7 99,5 98,1 98,0 98,1 99,1 98,9 99,2 100,1 100,2 100,3 2009
2010 101,6 101,7 101,9 100,7 100,8 100,8 100,7 100,5 100,8 102,1 102,3 2010

2) NMopaum 3a 2005. roanHy NpeacTasrbajy NoveTHy 6asy 3a U3padyHaBakbe MHAEKCa NOTPOLLAYKUX LnjeHa
The data from year 2005 represent initial base for calculation Consumer Price Index
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METOOJIOLLUKA OBJALLUHEHA
DedmHuumja nHAEKCa NOTPOLLIAYKUX LUjeHa

MHpekc  nmoTpowaykuMx — uujeHa  npeactaB/ba  Mjepy
npocjeyHe npomjeHe umjeHa npoussoga (poba u ycnyra) koje
pe3uaeHTHa aoMahuHCTBa Kynyjy paau 3aA0BO/bera CBOjUX JIMYHUX
notpe6a.

WMHOekc  noTpowaykmx  uMjeHa ca  MNpUBPEMEHUM
yMakeruMa uuMjeHa je nocebaH BUA MHAEKCA MOTPOLIAYKMX LuMjeHa
C TUM LITO Ce KOA HEroBOr M3payyHaBama y3umajy y o063up
npvBpeMeHa CHMXeha LMjeHa y cknagy ca PerynatmeBom EY 6poj
2602/2000.

HamjeHa

MHOekc noTpowaykmx LUujeHa KOpuCTU ce Kao Mjepa
nHdnaumje, Kao MHAMKATOP 3a OYyBaHe BpUjeaHOCTU KO yrosopa C
MHAEKCHWUM Knay3ynama, Criyxu Kao gednaTtop dvHanHe noTpoluHe
pomahvHCTaBa M KOpUCTU ce 3a yrnopehuearbe cTone uHdnaumje c
OpYyruM permoHnma.

ObyxBaTt

WHpekc noTtpowadkvx uujeHa y Penybnmum  Cpnckoj
M3payyHaBa Ce Ha OCHOBY penpe3eHTaTMBHE SUCTe Mpous3soda Kojy Y
2010. rogvHn umHn 579 npoussopa. Ceakor Mjeceua MpuKyr/ba ce
Buwe oa 9 000 umjeHa no yHanpujea AedVHMCAHOM Y30pKy NpoAajHUX
MjecTa 1 rpagosa.

- Feorpadckmn obyxBaT: unjeHe ce NpuKynsbajy Ha LwecT
nokauuja (rpaposa): bawa Jlyka, BujemsuHa, [o6oj, McTtouHo
Capajeso, Mpuvjenop n Tpebume.

- O6yxBaTt npomusBoga: obyxBaheHu Cy HajBaxHuju
Npo13BOAM U yCnyre Koje Kynyje pe3vaeHTHO CTaHOBHWLLTBO paju
¢uHanHe noTtpowre. O6yxBaT fgobapa W ycnyra peaoBHO ce
peBuaMpa Kako 6u ce oudyBana penpe3eHTaTUBHOCT JUCTe
npousBofa C 063MpOM Ha yKyce MoTpollaya M HWXOBE HaBuke Yy
norneay KynoBuHe.

CHMMame uujeHa

CBe uMjeHe ce MpuKyr/bajy npema yTBpheHOM pacrnopeay
obunacka npogaBHML@ M TPXXHMUA Koje cy ogpeheHe Kao Mjecta
CHMMakba M npeMa jacHO AedUHUCAHUM cneundvkaumrjama
npoussoga/ycnyre. CHuMaTe/bM Ha OCHOBY Tux MHdOpMaumja
caMocTanHo 6upajy KOoHKpeTaH npov3Bog uvjy he umjeHy cHUMatu Ha
ogpeheHoOM npogajHOM  MjecTy, Yy cKknagy ca  Kputepujem
HajnpoadaBaHujer npomssoga. Kako 61 ce ocurypano aa CHMMarterbu
13 Mjecela y Mjecel, CHUMajy umnjeHe NCTUX Npomn3Boaa, Te Kako bu ce
MOr/I0 NpaTUTU Koje NpoM3BOAE CHUMATESbM MOCMaTpajy Ha TepeHy,
noTpebHO je y YMUTHUK YHUJETU CBe TPaXeHe KapaKTepucTuke
npouseoga, Te MH@OpMaLmje O eBeHTyallHUM 3aMjeHaMa YKOMKO UX
uma. TakaB HauMH CHMMara omoryhyje npahetbe NpoMjeHe KpeTarba
uvjeHa n3mehy asa nepuoga Tj. npahere AnHaMmuke.

3a notpebe uHAEKCa MOTPOLWAYKMX UMjeHa, CHUMarbe
umjeHa ce Bpwm crbeaehmx gaHa y mjeceny:

- 3a NosboMpuBpedHe MpOM3BOAE KOju ce npofajy Ha nujauama,
uMjeHe ce NpuKyrn/bajy ABa nyTa MjeceyHo M TO y npBoj u Tpehoj
ceaMuuM y Mjecelly;

- 33 CBe OCTane npousBoge uUMjeHe ce y ckiagy ca Baxehum
EBpoOnckMM perynatviBamMa MpuKyrsbajy jeaHoM mjeceuHo (n3mehy 1. m
21. y Mjecely), € TMM fa Ce Hy)XHO OoApXkaBa UCTW MHTepBan u3mehy
NpYKyr/bakba.

METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
/s a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an Indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions, as well.

Sample

In Republika Srpska, Consumer Price Index calculation of CPI
s based on the respresentative list of products, which in year 2010
consisted of 579 products. Each month more than 9 000 prices are
collected in accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bjjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample is consists of the most
imported products and services which residents buy for their final
spending needs. Sample of goods and services is regularly revised
as there is need to have the representative list of products, and it
/s in accordance with the cosumers' choice and their shopping
habits.

Price Collection

All prices are collected in accordance with already defined
stores and specifications of products/services. Based on this
information price collectors pick a concrete product for which they will
collect price at the specific place, in accordance with the most sold
product criterion. In order to ensure that the price collectors each
month collect prices of the same products, and to allow for seeing
which products price collectors collect; it is essential that price
collectors write down needed characteristics of a product, and
information of eventual substitutions, if there are any. This way of
price collection enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on following days in a month:

- for agricultural products which are found at public markets, prices
are collected twice a month in the first and third week of each
month,
- for all other products prices, in accordance with important EU
regulations, are collected once a month (between 1st and 21st of each
month), and the same defined schedule and process of collecting these
prices are strongly ensured and repeated.
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MoHpepm

MoHaepn Kkoju Ce npuMjeryjy 3a M3padyHaBarbe WHAEKCa
NOTPOLLIAYKMX LMjeHa npeacTaBrbajy CTPYKTYpY MpocjedHe noTpoLuHe
fomahuHCTaBa, OAHOCHO MOKasyjy penatuBHO Ydellhe opabpaHux
NpoM3BOAa W YCNyra y YKYrHOj MOTPOLLIHM.

OCHOBHM 13BOP NoAaTaka 3a u3paay noHaepa 3a obpayyH
MHAEKCa NOTPOLWAYKMX UuujeHa je AHkeTa O MOTPOLUHM
nomahuHCcTaBa. 3a M3padvyHaBakbe MHAEKCA MOTPOLIAYKMX UujeHa
oA jaHyapa 2008. roauHe npuMjenyjy ce MoHAepu Koju ce
6asunpajy Ha nogauvMma u3 AHKeTe O NOTPOLWHM AOoMahMHCTaBa 13
2004. roguHe. lMoHaepn ce CBake roaMHE KOPUryjy C KpeTarem
LUMjeHa y NpeTxoaHoj roanHu.

Knacudmkaumja

3a obpayyH mMHAeKca MOTPOLIAYKMX LMjeHa KOopucTu ce
Knacndukaumja nnyHe noTtpowre npema HamjeHmn (Classification of
Individual Consumption by Purpose - COICOP), koja Aamjenu
npou3BoAe U yc/yre Ha [ABaHAaeCT OCHOBHWX ofjerbaka 3a Koje ce
n3pavyHaBajy MHAEKCK.

Arperaumja

3a MHAEeKC NOTPOLWAYKMX uUMjeHa noTpebHo je Hajnpuje
M3payvyHaTu enemMeHTapHe uHaekce (MHAEKC Mpov3BoAa) U MHAEKCe
penpe3eHTaTMBHUX CTaBKW Ha HWBOY rpajosa. lpu Tome ce Kao
Mjepa cpeare BpWjEQHOCTM KOPUCTU FEOMETpujcKa  cpeavHa.
ArperaTtHM MHAEKCM Ce HAKOH Tora W3payyHaBajy KOpULLTEHEM
Nacnepose opmyne 3a nNOHAEpUCAHY apUTMETUYKY CpeauHy
MOYEBLUN Of, HAJHWXXEr HMBOA MHAEKCA penpe3eHTaTMBHE CTaBke A0
HMBOA YKynHor nHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
n3padyHasare nHaekca je 2005. roamHa.

Ocrane pecdmHuumje

Mpoussoa: 6uno koja poba wnm ycnyra 3a AWYHY
MOTPOLLUHbY KOja Ce MOXe KymnuTW, rpyrHu Ha3ue 3a pobe u ycnyre.

PenpeseHTaTMBHa CcTaBKa: MNpPOM3BOA Ha HajHWXKEM
HWMBOY arperaumje 3a Koju ce MoXKe MpoLMjeHnTU NoHAEep.

Crona npomMjeHe: CTona MnpoMjeHe unjeHa y OAHOCY Ha
oapehenn (pedepeHTHN) nepunoa.

CaonwTene npunpemuna: bubaHa Tewwwh

M3paje n wramna Penybnunuku 3aBop 3a cratucTuky, Penybnuka
Cpncka, batba Jlyka, Berbka MnaheHosuha 12 - Ten. +387 51 332
700 — Op Pagmuna Yuukosuh, ampektop - Tupax 10 - W3snasm
MjeceuHo - CaonwTere je objaBmweHO M Ha WHTepHeTy Ha aapecw:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwhera
nopaTtaka o6aBe3HO HaBeCTH U3BOp

Weights

Weights which are used for calculating the Consumer Price
Index represent structure of average consumer spending, in other
words they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index for January 2008 the
weights used were the ones based on the Household Budget
Survey from year 2004. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also
necessary to use classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For the getting the Consumer Price Index first and
foremost it is needed to calculate the elementary indices (product
indices) and indices of representative position in a geographic
sample (at the level of towns) as a geometric mean. Aggregate
indexes are then calculcated using the Laspeyres formula for
weighted arithmetic area beginning with the lowest index of
representative position, to the level of total index for Republika
Srpska. Basis of reference for calculating the index is year 2005.

Other definitions

Product: any kind of product or service for personal need
which can be bought; group name for products and services.

Representative item: product on the lowest level of
aggregation for which the wejght can be assessed.

Change of rate: rate of change of prices in a specific
period of time.
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